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SECTION 1: Introduct ion

1.1 – Pol ic ies & Procedures and Compensat ion Plan Incorporated into Brand 
Inf luencer Agreement 

The Pol ic ies and Procedures (P&Ps) and Compensat ion Plan, in their  current form and 
as amended per iodical ly at  the sole discret ion of  Revi ta l  U Internat ional ,  LLC (“revi ta l  
U”)  are incorporated into the revi ta l  U Brand Inf luencer Agreement.  I t  is  the 
responsibi l i ty  of  each revi ta l  U Independent Brand Inf luencer (“Bi”)  to read, understand, 
adhere to,  and ensure that he or she is aware of  and operat ing under the most current 
version of  these P&Ps. The most current version of  the P&Ps is avai lable onl ine through 
the Brand Inf luencer Back-Off ice/Repl icated Websi te.  revi ta l  U reserves the r ight  to 
amend the P&Ps at  i ts  sole discret ion.  Not i f icat ion of  amendments shal l  be publ ished by 
electronic mai l  (e-mai l )  and/or post ing in the Brand Inf luencers’ Back-Off ice/Repl icated 
Websi te.  Any amendments to the P&Ps shal l  only apply prospect ively,  not  
retrospect ively.

By execut ing the revi ta l  U Brand Inf luencer Agreement,  each Brand Inf luencer agrees to 
abide by al l  amendments or modif icat ions revi ta l  U makes. The cont inuat ion of  a Brand 
Inf luencer ’s revi ta l  U business fol lowing the post ing effect ive date of  amended P&Ps, 
including but not l imi ted to a Brand Inf luencer ’s acceptance of  compensat ion under the 
Compensat ion Plan shal l  const i tute acceptance of  a l l  amendments to the P&Ps. 

1.2 – Purpose

The Purpose of  the P&Ps is to def ine the relat ionship between revi ta l  U and the Brand 
Inf luencer,  to set  standards of  acceptable business pract ices,  and to support  Brand 
Inf luencers in bui ld ing and protect ing their  revi ta l  U direct  sel l ing businesses in a 
manner that  is in compl iance with these P&Ps. Any violat ion of  the P&Ps may resul t  in 
discipl inary act ion including probat ion,  suspension and/or terminat ion at  the sole 
discret ion of  revi ta l  U.

1.3 – The Agreement

Together the Brand Inf luencer Agreement and the P&Ps, as they may be amended, 
const i tute the contractual  agreement (“Agreement”)  between revi ta l  U and each Brand 
Inf luencer.  The Agreement sets for th the ent i re Agreement between revi ta l  U and the 
Brand Inf luencer and supersedes any and al l  pr ior  oral  or  wr i t ten agreements or 
understandings between revi ta l  U and the Brand Inf luencer,  including any 
representat ions by revi ta l  U or i ts Brand Inf luencers is not expl ic i t ly  made in the 
Agreement or in off ic ia l  publ icat ions.  The Agreement may not be al tered or amended, 
except as provided in the P&Ps. Should any discrepancy exist  between the terms of  the 
revi ta l  U Brand Inf luencer Agreement and the P&Ps, the terms of  the P&Ps wi l l  prevai l .

1.4 – Agreement Term and Renewal

The Agreement has a term of twelve (12) months beginning upon acceptance of  the 
Agreement by revi ta l  U. At the end of  the term, the Agreement wi l l  automat ical ly be 
renewed for an addi t ional  twelve (12) month term, unless ei ther party gives wr i t ten 
not ice of  i ts  intent not to renew or terminate th is Agreement or the Agreement is 
terminated pursuant to Sect ion 16.2 revi ta l  U reserves the r ight  to charge a renewal fee.
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1.5 – Waiver

revi ta l  U never for fe i ts i ts r ight  to require the compl iance of  a Brand Inf luencer wi th the 
terms of  the Agreement,  or  wi th appl icable laws and regulat ions governing business 
conduct.  No fai lure by revi ta l  U to exercise any r ight  under the Agreement or to insist  
upon str ict  compl iance by a Brand Inf luencer wi th any obl igat ion or provis ion of  the 
Agreement shal l  operate as a waiver of  revi ta l  U’s r ight  to demand exact compl iance 
with the Agreement.  The existence of  any c la im or cause of  act ion of  a Brand Inf luencer 
against  revi ta l  U shal l  not  const i tute a defense to revi ta l  U’s enforcement of  any term or 
provis ion of  the Agreement.  

1.6 – Provis ions and Severabi l i ty

Any provis ion of  the Agreement that  is  judic ia l ly  inval idated or otherwise rendered 
unenforceable in any jur isdict ion is ineffect ive only to the extent of  such inval idat ion or 
unenforceabi l i ty  in that  jur isdict ion,  and only wi th in that  jur isdict ion.  Any prohibi ted,  
judic ia l ly  inval idated or unenforceable provis ion of  the Agreement is severable and wi l l  
not  inval idate or render unenforceable any other provis ion of  the Agreement,  nor wi l l  
such provis ion of  the Agreement be inval idated or rendered unenforceable in any other 
jur isdict ion.  In the event any provis ion of  the Agreement is deemed inval id or 
unenforceable in any part icular proceeding, such provis ion shal l  be reformed to 
effectuate i ts or ig inal  intent and purpose to the fu l lest  extent possible.  

SECTION 2: Becoming an Independent Brand Inf luencer

2.1 – Requirement to become a Brand Inf luencer

Be at  least  18 years of  age
Be a permanent resident of  the US and have a val id SSN or Federal  Tax  
ident i f icat ion number
Not be in ja i l  or  pr ison or conf ined in a correct ional  inst i tut ion
Complete and submit  a revi ta l  U Brand Inf luencer Agreement that  is  accepted 
by revi ta l  U. Note,  revi ta l  U reserves the r ight  to accept or reject  a Brand 
Inf luencer ’s appl icat ion 

Purchase Products direct ly f rom revi ta l  U;
Part ic ipate in the revi ta l  U Compensat ion Plan (receive commissions and  
bonuses, i f  e l ig ib le) ;
Sponsor other indiv iduals as Brand Inf luencers,  and bui ld downl ine 
organizat ion;
Receive revi ta l  U communicat ions and l i terature;
Part ic ipate in revi ta l  U-sponsored training, mot ivat ional  and recogni t ion events 
upon meet ing qual i fy ing cr i ter ia and payment of  appropr iate charges, i f  
appl icable;
Part ic ipate in revi ta l  U-sponsored incent ive t r ips and programs, i f  e l ig ib le 

(1)
(2)

(3)
(4)

(1)
(2)

(3)

(4)
(5)

(6)

To become a Brand Inf luencer,  each appl icant must:

2.2 – Rights and Pr iv i leges of  a Bi

A Brand Inf luencer can:
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revi ta l  U has establ ished this Code of  Ethics and Pr incipals as a standard of  the highest 
levels of  professional  conduct and behavior to be fol lowed bui ld ing your revi ta l  U 
business. Each Brand Inf luencer agrees to fo l low and abide by the fol lowing code of  
professional  ethics.  As a revi ta l  U Brand Inf luencer,  I  agree that:

SECTION 3: Code of  Ethics

I  wi l l  operate my revi ta l  U business in a lawful ,  ethical  and professional  
manner and in compl iance with the Direct  Sel l ing Associat ion’s Code of  
Ethics (see www.dsa.org/code-of-ethics).  I  wi l l  avoid al l  mis leading, 
decept ive,  i l legal  and unethical  pract ices.
I  wi l l  not  engage in any act iv i ty that  would harm the reputat ion of  revi ta l  
U or i ts aff i l iates and shal l  not  make disparaging statements about revi ta l  
U, any of  their  employees or other Brand Inf luencers.
I  wi l l  abide by al l  federal ,  state and local  laws and regulat ions governing 
the market ing and sale of  products of  revi ta l  U. 
When I  at tend any revi ta l  U events including awards ceremonies,  banquets,  
promot ions and reward tr ips,  I  wi l l  conduct mysel f  wi th et iquette and in a 
professional  manner that  upholds the high standards of  the revi ta l  U.
I  wi l l  be t ruthful  when market ing and sel l ing al l  products and sol ic i t ing 
Brand Inf luencers or Customers.  
I  wi l l  not  make any diagnost ic,  therapeut ic or curat ive c la ims for any revi ta l  
U product.  I  wi l l  not  make any claims that are not approved and contained 
within off ic ia l  company l i terature.  I  wi l l  be aware that people may interpret  
my own personal  exper iences as an “extension of  product c la ims” i f  I  use 
those exper iences as a sales device.
I  wi l l  honor the Company’s one hundred percent (100%) sat isfact ion,  
th i r ty-day (30) money back guarantee when deal ing wi th Customers or 
Brand Inf luencers.  
I  wi l l  not  make any income claims or representat ions regarding the 
Compensat ion Plan. I  am aware that no organizat ion grows in a perfect  
progression and i t  is  impossible to predict  incomes. A Brand Inf luencer 
’ssuccess depends on many var iables and that i t  is  up to each indiv idual ’s 
effor ts to determine their  success.
I  wi l l  a lways conduct mysel f  in an honest,  fa i r  manner being respectful  of  
a l l  people,  including professionals of  other network market ing companies.  

A.

B.

C.

D.

E.

F.

G.

H.

I .

SECTION 4: Operat ing a Revi ta l  U Business

4.1 – Ident i f icat ion Number

Al l  Brand Inf luencers wi l l  be assigned a unique ident i f icat ion number (“ ID”)  for  the 
purpose of  their  revi ta l  U business. The number shal l  be placed on al l  orders and 
correspondence with revi ta l  U. 

4.2 – Business Act iv i t ies

Brand Inf luencers are sel f -employed, non-exclusive independent contractors and are 
solely responsible for  their  own business act iv i t ies,  decis ions and expenses, which 
resul t  f rom their  business operat ions.  These expenses may include, but are not l imi ted 
to,  l icenses or permits required to operate their  business, legal  fees,  te lephone 
expenses, t ravel  expenses, advert is ing and tax.  Brand Inf luencers are prohibi ted f rom 
signing or enter ing any agreement,  opening any bank account,  secur ing credi t  or  making 
purchases in the name of or on behal f  of  revi ta l  U or i ts aff i l iates.  
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4.3 – No Exclusive Terr i tor ia l  Rights/Restr ict ions on Sol ic i tat ion

Brand Inf luencers are not granted any exclusive terr i tory in which to conduct their  
business, nor shal l  any Brand Inf luencer imply or state that  they have an exclusive 
terr i tory for  sales or sponsor ing purposes. Each Brand Inf luencer wi l l  have the r ight  to 
conduct business in the locat ions author ized by revi ta l  U, wi thout exclusiv i ty.  Brand 
Inf luencers may sol ic i t  customers or Brand Inf luencers only in geographic locat ions 
designated in wr i t ing by revi ta l  U. Brand Inf luencers may only market,  sol ic i t  or  sel l  the 
products designated in wr i t ing by revi ta l  U. 

4.4 – Tax

Brand Inf luencers are independent business owners and wi l l  not  be t reated as a 
f ranchisee, owner,  or  employee of  revi ta l  U for federal  or  state tax purposes including, 
wi th respect to the Internal  Revenue Code, Social  Secur i ty Act,  federal  unemployment 
act ,  state unemployment acts or any other federal ,  state,  or  local  statute,  ordinance, 
rule,  or  regulat ion.  Each Brand Inf luencer is solely responsible for  the payment of  
sel f -employment,  Social  Secur i ty,  income and other taxes as required by law. No taxes 
are deducted from any commission and/or bonus payments.  At  the end of  each calendar 
year,  as required by law, revi ta l  U wi l l  provide an IRS Form 1099 to al l  appl icable Brand 
Inf luencers.  I t  is  the Brand Inf luencer ’s responsibi l i ty  to provide revi ta l  U with the 
proper Social  Secur i ty number or taxpayer ident i f icat ion number for  the purpose of  
Internal  Revenue Service f i l ings.  References in these Pol ic ies to ‘posi t ions’ means 
status or ranking within the revi ta l  U Compensat ion Plan, and is not intended to imply 
any form of employment arrangement between the Brand Inf luencers and revi ta l  U. 

SECTION 5: Accounts

5.1 – Brand Inf luencer Address

The address l is ted on a Brand Inf luencer ’s Agreement wi l l  serve as the Brand 
Inf luencer ’s mai l ing address for al l  purposes, and must be ei ther the Brand Inf luencer ’s 
pr imary residence or business address.  I f  the mai l ing address l is ted on a Brand 
Inf luencer ‘s appl icat ion is ident ical  to the mai l ing address ut i l ized by other Brand 
Inf luencers,  a l l  Brand Inf luencers ut i l iz ing such ident ical  address may be required, at  
revi ta l  U’s sole discret ion,  to furnish addi t ional  informat ion to revi ta l  U. Brand 
Inf luencers must report  any change of  address,  te lephone number,  or  emai l  address by 
submit t ing a t icket through the support  portal  in the Brand Inf luencer ’s U Off ice,  
emai l ing Brand Inf luencer Services at  support@revi ta lu.com or by sending wri t ten 
not ice to the at tent ion of  Brand Inf luencer Service.  Al l  part ies must s ign wr i t ten 
not i f icat ion of  an address changewhen a Brand Inf luencer posi t ion is owned by more 
than one indiv idual  (e.g. ,  husband and wife hold one posi t ion together) .  The Brand 
Inf luencer wi l l  be placed on inact ive status i f  mai l  is  returned to sender because revi ta l  
U has not been informed of  an address change.

5.2 – Mult ip le Posi t ions Prohibi ted

A Brand Inf luencer may not own, operate,  or  have an interest  in more than one Brand 
Inf luencer posi t ion except as expressly stated herein.  Mult ip le posi t ions as a Brand 
Inf luencer may be permit ted upon wri t ten approval  by revi ta l  U only as fo l lows: 
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An indiv idual  is  an uncompensated member of  the board of  d i rectors of  a 
char i table foundat ion or a non-prof i t  corporat ion that is also an act ive 
Brand Inf luencer;  
A Brand Inf luencer inher i ts a Brand Inf luencer posi t ion;or 
revi ta l  U, in i ts sole discret ion,  waives the mult ip le-posi t ion pol icy.  Such 
waiver shal l  be speci f ic ,  and only wi l l  apply to the Brand Inf luencer direct ly 
waived from the prohibi t ion.  

i i .
i i i .

5.3 – Enrol lment of  Spouses

As a s ingle Brand Inf luencer (example:  John and Jane Doe);
As indiv idual  Brand Inf luencer posi t ions wi th the same sponsor;  or  
One spouse may personal ly sponsor the other (example:  John Doe personal ly 
sponsors Jane Doe);

Spouses can sign up as Brand Inf luencer
i .
i i .
i i i .

The term ‘spouse’ used in these P&Ps is deemed to include common law couples,  and 
al l  terms and condi t ions herein affect ing spouses, shal l  apply equal ly to common law 
spouses, wi th such terms being amended as required to accommodate common law 
spousal  s i tuat ions ( including the provis ions herein relat ing to marr iage and divorce).  

A husband and wife,  whether operat ing as a s ingle Brand Inf luencer (Joint  Account)  or  
each with his or her own posi t ions,  represent to revi ta l  U that each of  them ( i )  is  jo int ly 
bound by the terms of  the Agreement and these P&Ps; ( i i )  is  responsible for  any and al l  
conduct by his or her spouse even i f  only one spouse is designated as a Brand 
Inf luencer;  and ( i i i )  understands that i f  the spouse of  any Brand Inf luencer acts in a 
manner which would be a v io lat ion of  the Agreement and/or these  P&Ps, such a 
v io lat ion wi l l  be at t r ibuted to each of  the Brand Inf luencer posi t ion(s),  and to both the 
husband and wife.  

Any Brand Inf luencer and their  Brand Inf luencer may not have simultaneous benef ic ia l  
interests in more than one Brand Inf luencer ent i ty,  IE:  a shareholder in a corporat ion 
that holds a Brand Inf luencer posi t ion,  cannot also hold an indiv idual  Brand Inf luencer 
posi t ion.  

5.4 – Divorce

Should a marr ied couple operat ing a s ingle Brand Inf luencer posi t ion divorce, they may 
elect  to cont inue to operate a s ingle business in the same name as or ig inal ly submit ted,  
or they may provide revi ta l  U with a cert i f ied copy of  the f inal  decree of  d ivorce which 
sets for th new ownership of  the Brand Inf luencer posi t ion.  A completed Sale /  Transfer 
document dated no later than ten (10) business days af ter  the date of  the f inal  decree 
of  d ivorce and a for ty- f ive dol lar  ($45) non-refundable processing fee is required for a 
t ransfer or sale.  The Brand Inf luencer posi t ion wi l l  retain i ts pre-divorce ownership and 
no changes to the Brand Inf luencer posi t ion wi l l  be implemented unt i l  revi ta l  U receives 
proper documentat ion.

5.5 – Fict i t ious and/or Assumed Names

A Brand Inf luencer posi t ion may not be assumed using a f ic t i t ious or assumed name.

i .
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5.6 – Phantom Posi t ions

A Brand Inf luencer shal l  not  provide false or inval id informat ion on an Agreement.  
Placing another indiv idual ’s name or establ ishing phantom Brand Inf luencer posi t ions is 
a v io lat ion of  the Agreement and these P&Ps and wi l l  resul t  in the immediate terminat ion 
of  the Brand Inf luencer Agreement,  c law back and loss of  a l l  commissions, bonuses and 
other payments.  

6.1 – Corporat ions,  Brand Partnerships,  L imited Liabi l i ty  Companies,  and Trusts

SECTION 6: Business and Legal  Ent i t ies

To become a new Brand Inf luencer as a Business Ent i ty or to change the status to a 
Business Ent i ty,  the fo l lowing must be provided to revi ta l  U: 

i .

i i .

i i i .

iv.

v.

v i .

A completed Agreement s igned by an indiv idual  author ized by the Business 
Ent i ty;  
A copy of  the off ic ia l  not i f icat ion f rom IRS issuing the Business Number to the 
Business Ent i ty (which not i f icat ion must include the Business Number i tsel f ) ;
A copy of  the incorporat ion or other constat ing documents that  have been 
cert i f ied by the appl icable government body in the jur isdict ion of  incorporat ion 
or existence of  the Business Ent i ty;  
The ful l  name and address of  a l l  of  the equi ty owners wi th more than 5 percent 
ownership of  the Business Ent i ty and of  a l l  managers,  d i rectors,  off icers and 
trustees, as appl icable;
A copy of  a fu l ly  s igned resolut ion author iz ing the Business Ent i ty to enter into 
the Agreement;  and
A let ter  f rom the Business Ent i ty designat ing one indiv idual ,  who must be at  
least  18 years of  age, as the responsible party for  the Business Ent i ty ’s 
operat ions and sales.  

A sole propr ietorship,  Brand Partnership,  corporat ion or a t rust  (a “Business Ent i ty”)  
may become a Brand Inf luencer subject  to pr ior  approval  by revi ta l  U, however,  no 
indiv idual  may hold an interest  in more than one posi t ion.  Equi ty owners,  managers,  
off icers,  d i rectors,  t rustees or benef ic iar ies of  a Business Ent i ty apply ing as a Brand 
Inf luencer may not have been ( i )  a Brand Inf luencer as an Indiv idual ,  or  ( i i )  an equi ty 
owner,  off icer,  manager,  d i rector,  t rustee or benef ic iary of  another Brand Inf luencer 
Business Ent i ty wi th in s ix (6) calendar months preceding the execut ion of  the new 
Agreement.

Art ic les of  incorporat ion,  Brand Inf luencer agreement,  t rust  documents and/or 
other appl icable governing documents;  
A l is t  of  a l l  d i rectors and off icers involved in the Non-Prof i t  Organizat ion and 
those who are author ized to enter into a contract  on behal f  of  the organizat ion;
A federal  ID number or other appl icable ident i f icat ion number associated to the 
non-prof i t  organizat ion;  
Ver i f icat ion of  501c (3) status.
Shareholders,  d i rectors,  off icers,  Brand Inf luencers,  members,  benef ic iar ies,  
and trustees, as appl icable,  of  a Brand Inf luencer ent i ty shal l  agree to be hold 
each personal ly l iable to revi ta l  U and bound by the Agreement and the P&Ps. 

●

●

●

●
●

6.2 – Non-Prof i t  Organizat ions

Non-Prof i t  Organizat ions may become Brand Inf luencers of  revi ta l  U; notar ized copies 
of  the fo l lowing accompany the Brand Inf luencer Appl icat ion & Agreement:  
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I f  the t ransferr ing Brand Inf luencer is wi th in the same Sponsorship 
group, notar ized signatures are required from al l  Brand Inf luencers that  are or 
may be impacted by the move.
I f  the t ransferr ing Brand Inf luencer is outside the same Sponsorship group, a 
notar ized statement s igned by al l  affected upl ine Brand Inf luencers shal l  be 
submit ted ref lect ing that each affected party understands and consents to the 
t ransfer.  Any request for  t ransfer of  Sponsorship shal l  be f i rst  submit ted to 
revi ta l  U in wr i t ing explaining the reason for the request of  t ransfer;  
A f i f ty dol lar  ($50) t ransfer fee shal l  be paid to revi ta l  U;
A wri t ten request for  t ransfer explaining the exact reason for the requested 
transfer shal l  be submit ted to revi ta l  U and; 
The f inal  approval  of  revi ta l  U, i f  granted, wi l l  apply only to the Brand Inf luencer 
making the request and not the Brand Inf luencer ’s downl ine organizat ion.  

7.1 – Sponsor Support  and Training

Brand Inf luencers may sponsor other Brand Inf luencers in any country in which revi ta l  
U is author ized and open for business. Sponsors shal l  ensure that each new Brand 
Inf luencer has received, has access to and understands revi ta l  U’s Agreement,  the 
P&Ps and the Compensat ion Plan. A Brand Inf luencer wi l l  be compensated only for  
generat ion of  sales,  not  for  sponsor ing new Brand Inf luencers into the Program.

Brand Inf luencers must provide ongoing advice and support  to their  downl ine 
organizat ion and maintain regular communicat ion and bona f ide advisory support  to 
Brand Inf luencers in their  downl ine.  Brand Inf luencers are encouraged to assist  new 
Brand Inf luencers in t ra in ing and enrol l ing new Customers and other Brand Inf luencers.

SECTION 7: Sponsorship

( i )

( i i )

( i i i )
( iv)

(v)

7.2 – Transfer of  Sponsorship

Changing Sponsors is str ict ly prohibi ted except as expressly set  for th herein.  A Brand 
Inf luencer may rejoin revi ta l  U under a new Sponsor,  only af ter  a per iod of  no less than 
six (6) months f rom the date that  the Brand Inf luencer ’s relat ionship wi th revi ta l  U was 
voluntar i ly  terminated or he or she fai led to renew the Agreement.

Al though i t  is  strongly discouraged and is seldom permit ted,  a Brand Inf luencer may 
transfer to a di fferent Sponsor or Sponsorship l ine,  subject  to the wr i t ten approval  of  
revi ta l  U, which may be withheld in i ts sole discret ion,  subject  to the fo l lowing 
condi t ions.

7.3 – Sponsor Disputes

The person whose name appears on the or ig inal  Agreement submit ted to revi ta l  U is the 
Sponsor.  revi ta l  U reserves the r ight  to review sponsor ing pract ices.  
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8.2 – Personal  Purchases

Brand Inf luencers are not personal ly required to become a revi ta l  U Customer,  purchase 
products,  l i terature or sales aids ( i )  to become a Brand Inf luencer,  ( i i )  to receive 
commissions, bonuses or other remunerat ion under the revi ta l  U Compensat ion Plan, or 
( i i i ) move up in rank or status wi th in the revi ta l  UCompensat ion Plan. The only
mandatory payment to become a Brand Inf luencer is enrol l ing in the revi ta l  U program.
Brand Inf luencers must not represent that  there is any obl igat ion to purchase products,
l i terature or sales aids,  nor shal l  they represent that  bonuses, commissions or other
earnings may be obtained solely f rom the purchase of  such mater ia ls.

A Brand Inf luencer may purchase products direct ly f rom revi ta l  U. Should a Brand 
Inf luencer obtain products f rom the Brand Inf luencer ’s Sponsor or upl ine Brand 
Inf luencer ’s personal  inventory and a replacement product order is not placed and 
processed through revi ta l  U, no commissions or overr ides,  wi l l  be paid by revi ta l  U on 
such transact ions.

revi ta l  U has the sole r ight  to accept or reject  Customer orders for  products,  to establ ish 
and change without not ice the Customer ’s pr ices of  products and to establ ish the terms 
and condi t ions of  their  offer ing.  revi ta l  U and i ts aff i l iates may discont inue offer ing or 
sel l ing any  product,  wi thout l iabi l i ty  or  obl igat ion.  Brand Inf luencers may only offer  
products in accordance with rates and terms and condi t ions establ ished by revi ta l  U, or 
i ts aff i l iates.  Brand Inf luencers may only use those means of  market ing and  sel l ing of  
products that  are acceptable to revi ta l  U and i ts product providers,  as speci f ied verbal ly,  
in wr i t ing,  or  posted in revi ta l  U’s websi te f rom t ime to t ime. 

Commissions, bonuses and the advancement to levels in the revi ta l  U Compensat ion 
Plan are based on the sale of  products to Customers.  Al l  forms of  stockpi l ing are str ict ly 
prohibi ted including, but not l imi ted to,  purchases of  products pr imari ly for  the purposes 
of  qual i fy ing for  addi t ional  compensat ion.  

revi ta l  U recognizes that a Brand Inf luencer wi l l  purchase products for  the Brand 
Inf luencers personal  use, however,  revi ta l  U str ict ly prohibi ts the purchase of  products 
in unreasonable amounts in an at tempt to qual i fy for  advancement in the Compensat ion 
Plan. Establ ishing a Customer account when the Customer does not intend to use the 
product is unethical  and a breach of  the Agreement and these P&Ps. A Customer 
account cannot be moved from one Brand Inf luencer to another unless that customer 
has been inact ive for  at  least  s ix (6) months.  

8.3 – Customer Qual i f icat ions

8.4 – Preferred Customer Rules

A Preferred Customer must personal ly opt- in to the Preferred Order Program. Inval id 
Preferred Customer orders are def ined as orders submit ted to the Company as 
Preferred Customers for  qual i f icat ion purposes without author izat ion f rom the 
Customer.

SECTION 8: Sale of  Products

8.1 – Terms of  Products
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8.5 – Payment Opt ions

Product purchases must be paid by credi t  card unless speci f ical ly stated otherwise by 
revi ta l  U. No orders wi l l  be shipped without pr ior  payment.  

I f  a Brand Inf luencer submits a Preferred Customer order wi thout the Customer ’s 
consent,  the Brand Inf luencer wi l l  be subject  to discipl inary act ion,  including 
terminat ion.  Preferred Customer orders cannot be paid by or shipped to a Brand 
Inf luencer for  any reason. No except ions.

8.6 – Purchases on Behal f  of  Others 

A Brand Inf luencer shal l  not  use another person’s credi t  card when placing orders or 
place an order for  a retai l  or  preferred customer using the Brand Inf luencer ’s credi t  
card.  The purchase of  products on behal f  of  another Brand Inf luencer,  preferred or retai l  
customer or through another Brand Inf luencer ’s retai l  or  preferred customer ’s ID number 
is prohibi ted.  No Brand Inf luencer may advance money or promise reimbursement to a 
prospect in order to sol ic i t  them to purchase products.  A Brand Inf luencer may not 
purchase or sel l  a retai l  or  preferred customer f rom or to any other Brand Inf luencer for  
any reason. 

SECTION 9: revi ta l  U Opportuni ty

Each Brand Inf luencer begins wi th an equal  opportuni ty for  income. The revi ta l  U 
business presentat ion scr ipt  is  designed for Brand Inf luencer to present the revi ta l  U 
business clear ly and easi ly.  Brand Inf luencers understand and agree that only revi ta l  U 
corporate mater ia ls may be used in t ra in ing sessions and business presentat ions.  Brand 
Inf luencers must present the Brand Inf luencer and Customer opportuni t ies as separate 
relat ionships,  so that each prospect wi l l  choose only those relat ionships he or she truly 
desires.

In present ing the revi ta l  U opportuni ty to potent ia l  Brand Inf luencers,  only those f igures 
publ ished by  revi ta l  U and made avai lable to Brand Inf luencers for  the speci f ic  purpose 
of  sponsor ing may be ut i l ized. The use of  other wr i t ten or verbal  income  project ions,  
actual  Brand Inf luencer commissions, al l  other income potent ia l  presentat ions 
whatsoever,  or  any other unauthor ized mater ia ls are str ict ly prohibi ted.  

9.1 – Earnings

Al l  compensat ion paid to Brand Inf luencers is based upon Retai l  and Preferred 
Customer acquis i t ions and the related amount of  products purchased by those 
customers.  revi ta l  U makes no guarantees of  income or c la ims of  prof i ts or success. Any 
success achieved is based solely upon a Brand Inf luencer ’s personal  effor t ,  commitment 
and ski l ls .  Brand Inf luencers may not make income project ions or Income claims when 
present ing or discussing the business opportuni ty,  revi ta l  U, i ts products,  or  the revi ta l  
U Compensat ion Plan to a prospect ive Brand Inf luencer or Customer.  Hypothet ical  
income examples that are used to explain the operat ion of  the Compensat ion Plan, and 
which are based solely upon mathematical  project ions,  may be made to prospect ive 
Brand Inf luencers,  so long as the Brand Inf luencer makes i t  c lear to the prospect ive 
Brand Inf luencer that  such earnings are hypothet ical ,  as wel l  as providing to each 
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Direct ly or indirect ly recrui t  revi ta l  U Brand Inf luencers for  other Network 
Market ing businesses or opportuni ty (a “Compet ing Act iv i ty”) .  The term recrui t  
means the actual  or  at tempted sponsorship,  sol ic i tat ion,  enrol lment,  
encouragement,  or  effor t  to inf luence in any way, ei ther direct ly,  indirect ly 
( including but not l imi ted to the use of  a websi te or social  media),  or  through a 
th i rd party,  another revi ta l  U Brand Inf luencer to enrol l  in a Compet ing Act iv i ty.  
This conduct const i tutes recrui t ing even i f  a Brand Inf luencers act ions are in 
response to an inquiry or contact  made by another Brand Inf luencer.

“Whi le th is is a great money-making opportuni ty,  i t  is  important to keep in mind 
that there are no guarantees regarding income. Our est imate of  what the typical  
part ic ipant is l ikely to earn is approximately three hundred twelve dol lars ($312) 
per year.  A part ic ipant,  for  the purposes of  th is est imate,  includes al l  part ic ipants 
who make a sale wi th in a one-year per iod.  This est imate wi l l  be updated 
annual ly.  This ‘ typical ’ f igure is Brand Inf luencer of  the smal lest  range of  
compensat ion expected to be earned by over f i f ty  percent (50%) of  a l l  
part ic ipants in the plan.”

9.2 – Telephone Procedures

Brand Inf luencers may not answer the te lephone in any matter that  g ives cal lers a 
reason to bel ieve that they have reached the corporate off ices of  revi ta l  U. Brand 
Inf luencers may not answer the te lephone by responding “revi ta l  U” or by using any 
other form of their  name which could be considered decept ive or misleading by the 
general  publ ic.  

prospect ive part ic ipant a copy of  the current revi ta l  U Income Summary Statement,  
which out l ines what a “ typical  part ic ipant”  in the Compensat ion Plan is l ikely to make. 
The revi ta l  U Income Summary Statement wi l l  change from t ime to t ime to ref lect  
updates in compensat ion f igures.  Current ly,  i t  reads as fo l lows:  

9.3 – Events

revi ta l  U supports the pract ice of  opportuni ty meet ings,  business recept ions and training 
for the purpose of  faci l i tat ing sales,  as they are valuable tools when conducted with 
professional ism and integr i ty.  Brand Inf luencers may charge an entrance fee, but the 
total  fees received must not exceed the reasonable cost  of  such meet ings and trainings 
or special  events;  provided, however,  no Brand Inf luencer may charge a fee or request 
payment f rom a prospect ive Brand Inf luencer or Customer.  No meet ing or t ra in ing is 
al lowed to create any prof i t  to those Brand Inf luencers conduct ing the event.  Brand 
Inf luencers sponsor ing such events must keep a detai led registrat ion l is t  of  a l l  
at tendees and documentat ion of  revenues and expenses. revi ta l  U, in i ts sole discret ion,  
may those Brand Inf luencers conduct ing the event.  Brand Inf luencers sponsor ing such 
events must keep a detai led registrat ion l is t  of  a l l  at tendees and documentat ion of  
revenues and expenses. revi ta l  U, in i ts sole discret ion,  may at tend and audi t  any event 
to ensure compl iance with these Pol ic ies and may use recording devices in connect ion 
wi th such audi ts.   

i .

9.4 – Sol ic i t ing and Cross-Recrui t ing Restr ict ions

Brand Inf luencers understand and agree that Customers procured on behal f  of  revi ta l  U, 
are Customers of  revi ta l  U and i ts business Brand Inf luencers.  Dur ing the term of the 
Agreement and for one (1) year thereafter,  Brand Inf luencers may not:  
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Otherwise sol ic i t ,  d ivert ,  take away or interfere wi th any of  the Customers,  
employees of  revi ta l  U or i ts business Brand Inf luencers.
To terminate or al ter  h is or her business or contractual  re lat ionship wi th revi ta l  U.
Associate their  revi ta l  U business act iv i t ies wi th any non-revi ta l  U business 
opportuni ty,  products,  services,  and other compet ing or inappropr iate act ivt ies.
Cross-recrui t  exist ing Brand Inf luencers or Customers f rom other Sponsors 
and/or downl ines to move to their  team.   

i i .

i i i .
iv.

v.

Notwithstanding this prohibi t ion,  i t  is  permissible for  a Brand Inf luencer to recrui t  h is or 
her immediate fami ly members dur ing th is twelve (12) month per iod for Compet ing 
Act iv i t ies,  even i f  those  immediate fami ly members are current revi ta l  U Brand 
Inf luencers.  Brand Inf luencers st ipulate that  because Compet ing Act iv i t ies are 
conducted in other countr ies,  of ten through networks of  independent contractors,  and 
business is commonly conducted via the internet and telephone, an effor t  to narrowly 
l imi t  the geographic scope of  th is non-sol ic i tat ion provis ion would render i t  whol ly 
ineffect ive.  Therefore,  Brand Inf luencers agree that th is non-sol ic i tat ion provis ion shal l  
apply in al l  countr ies in which revi ta l  U conducts business at  the t ime the restr ict ion is 
appl icable.  Brand Inf luencers agree that the geographic scope appl icable to th is 
provis ion is reasonable and further waive any claim or defense that the non-sol ic i tat ion 
provis ion is void or voidable based on the breadth of  i ts  geographic scope. 

Each Brand Inf luencer st ipulates that  i f  he or she violates any part  of  th is sect ion,  
revi ta l  U wi l l  be i r reparably harmed and calculat ion of  the fu l l  extent of  revi ta l  U’s 
damages wi l l  be di ff icul t .  Brand Inf luencer therefore st ipulates that  revi ta l  U shal l  be 
ent i t led to immediate temporary,  prel iminary,  and permanent in junct ive rel ief  against  
Brand Inf luencer and al l  those act ing in concert  wi th him or her to prevent and enjoin 
any  v io lat ion of  th is sect ion.  This remedy is in addi t ion to any other legal  remedies to 
which revi ta l  U may be ent i t led,  including  discipl inary sanct ions under the Agreement 
and recovery of  damages caused by a Brand Inf luencers’ breach. The provis ions of  th is 
sect ion shal l  survive terminat ion of  the Agreement.  

9.5 – Endorsements

Brand Inf luencers may not make any claim that revi ta l  U or any of  i ts  products have been 
endorsed by any regulatory agency. 

9.6 – Inventory Loading /  Bonus Buying Prohibi ted 

revi ta l  U prohibi ts bonus buying. Bonus buying is any mechanism or art i f ice to qual i fy 
for  rank advancement,  incent ives,  pr izes,  commissions or bonuses that is not dr iven by 
bona f ide product purchases by end user consumers and includes, but is not l imi ted to,  
( I ) purchasing products through a straw man, nonexistent person or business ent i ty or
other art i f ice;  ( i i )  the enrol lment of  indiv iduals or business ent i t ies wi thout their
knowledge of  and/or execut ion of  an Agreement by such indiv iduals or business ent i t ies;
( i i i ) the f raudulent enrol lment of  an indiv idual  or  ent i ty as a Brand Inf luencer or
Customer;  ( iv)  the purchasing of  products or other i tems on behal f  of  another Brand
Inf luencer or Customer or under another Brand Inf luencer;  or  Customer ’s I .D. number to
qual i fy for  commissions or bonuses; or (v)  the use of  a credi t  card by or on behal f  of  a
Brand Inf luencer or customer when the Brand Inf luencer or Customer is not the account
holder of  such credi t  card.

revi ta l  U retains the r ight  to l imi t  the amount of  purchases a Brand Inf luencer may make 
i f  i t  bel ieves, in i ts sole discret ion  that  those purchases are made solely for  
compensat ion or qual i f icat ion purposes instead of  for  resale or business bui ld ing.  
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9.7 – Stacking

Stacking is the f raudulent manipulat ion of  the revi ta l  U Compensat ion Plan. Stacking 
occurs when a Sponsor places Brand Inf luencers or Customers under a downl ine Brand 
Inf luencer (who may not know or have any relat ionship wi th the Customers and/or Brand 
Inf luencers) in order to t r igger commission and/or a promot ion. Stacking is unethical  
and unacceptable behavior and may resul t  in the terminat ion of  the Agreements of  a l l  
Brand Inf luencers found to be involved and wi l l  resul t  in the loss and claw back of  a l l  
commissions, bonuses and other payments.

revi ta l  U may revoke a rank  advancement i f  i t  was earned in v io lat ion of  th is pol icy.  
revi ta l  U recognizes that Brand Inf luencers may wish to purchase certain products for  
their  own use  and/or for  retai l  sale.  However,  revi ta l  U str ict ly prohibi ts the purchase of  
products in unreasonable amounts and prohibi ts the purchase of  products only or 
pr imari ly to qual i fy or earn for  compensat ion or to achieve a speci f ic  rank. 

9.8 – Internat ional  Sales

A Brand Inf luencer who chooses to Sponsor internat ional ly may do so, only in countr ies 
in which revi ta l  U has registered to operate i ts business and must comply fu l ly  wi th the 
Rules of  Operat ion of  a Brand Inf luencer in that  country.  Any violat ion of  th is rule 
const i tutes a mater ia l  breach of  th is Agreement and is grounds for immediate 
terminat ion of  the Brand Inf luencer posi t ion.  

9.9 – Product Claims

Brand Inf luencer shal l  make no claim, representat ion or warranty concerning any 
product of  revi ta l  U except those expressly approved in wr i t ing by revi ta l  U or contained 
in the off ic ia l  revi ta l  U mater ia ls.  

9.10 – Promot ional  I tems

Al l  promot ional  i tems that bear revi ta l  U’s name or logo shal l  be purchased solely f rom 
revi ta l  U or i ts approved suppl ier  unless pr ior  wr i t ten permission is obtained from
revi ta l  U.

9.11 – Telemarket ing

Telemarket ing is str ict ly prohibi ted.  The Federal  Trade Commission and Federal  
Communicat ions Commission both have laws that restr ict  te lemarket ing pract ices.  Both 
federal  agencies (as wel l  as a number of  States) have “do not cal l ”  regulat ions as part  
of  their  te lemarket ing laws. Al though revi ta l  U does not consider Brand Inf luencers to be 
“ te lemarketers” in the t radi t ional  sense or the word, these government regulat ions 
broadly def ine the term “telemarketer”  and “ te lemarket ing” so that your inadvertent 
act ion of  cal l ing someone whose telephone number is l is ted on the federal  “do not cal l ”  
registry could cause you to v io late the law. Moreover,  these regulat ions must not be 
taken l ight ly,  as they carry s igni f icant penal t ies.  
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You may cal l  fami ly members,  personal  f r iends, and acquaintances. An 
“acquaintance” is someone with whom you have at  least  a recent f i rst-hand 
relat ionship wi th in the preceding three (3) months.  Bear in mind, however,  
that  i f  you make a habi t  of  “card col lect ing” wi th everyone you meet and 
subsequent ly cal l ing them, the FTC may consider th is a form of 
“ te lemarket ing” that  is  not subject  to th is exemption. Thus, i f  you engage in 
cal l ing “acquaintances” you must make such cal ls on an occasional  basis 
only and not make this a rout ine pract ice.
The prospect ’s personal  inquiry or appl icat ion regarding a product offered 
by the Brand Inf luencer,  wi th in the three (3) months immediately preceding 
the date of  such a meet ing.
I f  the Brand Inf luencer has an establ ished business relat ionship wi th the 
prospect.  An “establ ished business relat ionship” is a relat ionship between 
a Brand Inf luencer and a prospect based on the prospect ’s purchase, rental  
or  lease of  goods from the Brand Inf luencer,  or  a f inancial  t ransact ion 
between the prospect and the Brand Inf luencer wi th in eighteen (18) months 
immediately preceding the date of  a te lephone cal l  to introduce the 
prospect ’s purchase of  a product,
I f  the Brand Inf luencer receives wr i t ten and signed permission from the 
prospect author iz ing the Brand Inf luencer to cal l .  The author izat ion must 
speci fy the te lephone number(s),  which the Brand Inf luencer is author ized 
to cal l .
In addi t ion,  a Brand Inf luencer shal l  not  use automat ic te lephone dial ing 
systems relat ive to the operat ion of  their  company business. The term 
“automat ic dial ing system” means equipment which has the capaci ty to 
(a) store or produce telephone numbers to be cal led,  using a random or
(b) to dial  such numbers.

Therefore,  Brand Inf luencers must not engage in te lemarket ing in the 
operat ion of  their  revi ta l  U business. The term “telemarket ing’ means the 
placing of  one or more telephone cal ls to an indiv idual  or  ent i ty to induce 
the purchase of  a revi ta l  U product or to recrui t  them for the revi ta l  U 
opportuni ty.  “Cold cal ls”  made to prospect ive Customers or Brand 
Inf luencer that  promote ei ther revi ta l  U products or the revi ta l  U 
opportuni ty const i tute te lemarket ing and are prohibi ted.  However,  a 
te lephone cal l  p laced to a prospect ive Customer or Brand Inf luencer is 
permissible under the fo l lowing si tuat ions;

i i .

i .

i i i .

iv.

v.

v i .

9.12 – Pr ice Changes

Prices for  revi ta l  U’s products and l i terature are subject  to change without pr ior  not ice.  

9.13 – Receipts,  Retai l  Pr ic ing 

Brand Inf luencers may not sel l  revi ta l  U products for  more than the retai l  pr ice posted 
on revi ta l  U's websi te.  Brand Inf luencers who sel l  d i rect ly to a Retai l  Customer must 
provide the Retai l  Customer wi th a Retai l  Sales Receipt  at  the t ime of  sale.  In addi t ion,  
Brand Inf luencers must keep copies of  each Retai l  Sales Receipt  issued for one year 
af ter  the date of  the sale.  revi ta l  U may, at  any t ime, request submission of  Retai l  Sales 
Receipts in order to ver i fy retai l  sales for  any given pay per iod.  
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The Brand Inf luencer can provide the name and pert inent informat ion of  the 
Orphan Customer.
The Orphan Customer ’s sale date is no more than thir ty days (30) f rom the 
Orphan Customer ’s start  date;  and the Brand Inf luencer has disputed the 
missing Orphan Customer wi th Brand Inf luencer Services wi th in th is (30) 
day per iods.
The Orphan Customer submits a request to Brand Inf luencer Services to be 
placed under a Bi  wi th in th i r ty days (30) of  s igning up.
Customers sponsored by cancel led Brand Inf luencers are not considered 
Orphans and wi l l  not  be t ransferred to another Brand Inf luencer.  An Orphan 
Customer in cancel led status cannot be transferred to another Brand 
Inf luencer.

Brand Inf luencers must fu l ly  complete al l  informat ion for each Retai l  Sales Receipt ,  
including Customer contact  informat ion,  product(s)  sold,  pr ice and Brand Inf luencer 
informat ion.  Fai lure to provide accurate,  ver i f iable and complete Retai l  Sales Receipts 
wi th in ten (10) days of  request may resul t  in discipl inary act ion,  including suspension or 
terminat ion at  the sole discret ion of  revi ta l  U. 

9.14 – Sales Tax

To ensure compl iance with the sales and use tax requirements of  each state,  unless 
required otherwise by state law, revi ta l  U may, at  i ts  opt ion,  col lect  and remit  a l l  
appl icable sales and use taxes on products and promot ional  mater ia ls sold to Brand 
Inf luencers and retai l  Customers based on the suggested retai l  pr ice of  the product.  The 
appl icable rate of  tax due shal l  be based on the address to which the product and /  or  
mater ia ls are shipped. I f  a Brand Inf luencer requests a tax-exempt purchase for 
products purchased for resale (not for  personal  use),  the Brand Inf luencer shal l  provide 
revi ta l  U with a t rue and correct  copy of  a current resale cert i f icate/or tax-exempt 
cert i f icate f rom the appl icable state.  Brand Inf luencer wi l l  be responsible for  submit t ing 
an updated copy of  the tax-exempt cert i f icate on a year ly basis in order to maintain the 
tax-exempt status on their  account.  

9.15 – Sales Presentat ions 

At sales presentat ions,  Brand Inf luencers shal l  t ruthful ly ident i fy themselves, their  
products,  and the purpose of  their  business to prospect ive Customers.  Brand 
Inf luencers may not use any misleading, decept ive,  or  unfair  sales pract ices.  
Explanat ions of  products offered shal l  be accurate and complete including, but not 
l imi ted to,  wi th regard to pr ice,  terms of  payment,  and inabi l i ty  to provide guarantees of  
savings. Personal  or  te lephone contacts shal l  be made in a reasonable manner and 
dur ing reasonable hours to avoid intrusiveness (note,  however,  that  te lemarket ing is not 
permit ted).  Brand Inf luencers must immediately discont inue a sales presentat ion upon 
the request of  a potent ia l  Customer.  Brand Inf luencers shal l  not  d i rect ly or by 
impl icat ion,  denigrate any other company or product,  Brand Inf luencer or revi ta l  U 
employee. Brand Inf luencers shal l  refrain f rom using comparisons, which are l ikely to 
mislead, and which are incompat ib le to the pr inciples of  fa i r  compet i t ion.  Brand 
Inf luencers shal l  not  abuse the trust  of  indiv idual  consumers and shal l  not  exploi t  a 
customer ’s age, i l lness,  lack of  understanding or lack of  language expert ise.  

9.16 – Orphan Customers 

An Orphan Customer is a Customer who has never been assigned to a Brand Inf luencer.  
A Brand Inf luencer may claim an Orphan Customer when the fol lowing cr i ter ia are met:

i .

i i .

i i i .

iv.
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9.18 – Unauthor ized Contact

Under no circumstance is a Brand Inf luencer permit ted to direct ly contact  any suppl ier  
or  provider wi th whom revi ta l  U (or any of  their  respect ive aff i l iates) has contracts,  
wi thout receiv ing pr ior  wr i t ten author izat ion f rom an author ized off icer of  revi ta l  U. 
Brand Inf luencers may not direct ly contact  regulatory agencies or any retai l  provider on 
behal f  of  revi ta l  U or in connect ion wi th any revi ta l  U business, wi thout receiv ing pr ior  
wr i t ten author izat ion f rom an author ized off icer of  revi ta l  U. Brand Inf luencers may not 
sol ic i t  any employee of  revi ta l  U (or any of  their  respect ive aff i l iates) or any person 
located at  revi ta l  U corporate headquarters.  

9.19 – Communicat ions

Al l  e lectronic communicat ions by Brand Inf luencers should be clear,  honest and 
complete so that the recipient of  the communicat ion wi l l  know the exact nature of  what 
is being offered. Brand Inf luencers shar ing personal  informat ion col lected onl ine shal l  
provide indiv idual  consumers wi th an opportuni ty to prohibi t  the disseminat ion of  such 
informat ion,  and i f  any consumer requests that  h is or her personal  informat ion not be 
shared, shal l  refrain f rom shar ing such informat ion.  

9.17 – Customer Pr ivacy

An indiv idual ’s r ight  to l imi t  use of  personal  informat ion is an essent ia l  aspect of  revi ta l  
U service.  Brand Inf luencers are charged with being the guardians of  Customer 
informat ion.  A Brand Inf luencer wi l l  not  use in any way any informat ion provided by the 
Customer dur ing the enrol lment process, or which the Customer may  disclose dur ing 
the subscr ipt ion process, or informat ion provided by revi ta l  U about the Customer,  to 
market products to the Customer,  or  for  any other purpose. Appl icable pr ivacy laws 
require that  revi ta l  U and i ts Brand Inf luencers protect  th is personal  informat ion f rom 
disseminat ion to anyone and l imi t  the ways in which revi ta l  U may use the informat ion 
wi thout appropr iate Customer approval .  revi ta l  U’s pr ivacy pol icy is avai lable for  publ ic 
review at  www.revi ta lu.com. 

Brand Inf luencers must take appropr iate steps to safeguard and protect  a l l  pr ivate 
informat ion,  including, wi thout l imi tat ion,  credi t  card and Social  Secur i ty numbers,  or  
other tax ID informat ion provided by a Retai l  or  Preferred Customer,  prospect ive 
Customer or other Brand Inf luencers.  Brand Inf luencers must hold such informat ion in 
str ict  conf idence. Brand Inf luencers are responsible for  the secure handl ing and storage 
of  a l l  documents that  may contain such pr ivate informat ion.  Brand Inf luencers must 
adopt,  implement,  and maintain appropr iate administrat ive,  technical ,  and physical  
safeguards to protect  against  ant ic ipated threats or hazards to the secur i ty of  
conf ident ia l  informat ion and Customer data.  Appropr iate safeguards may include, but 
are not l imi ted to:  ( i )  encrypt ing data before electronical ly t ransmit t ing i t ;  ( i i )  stor ing 
records in a secure locat ion;  ( i i i )  password-protect ing computer f i les,  or  ( iv)  shredding 
paper f i les containing conf ident ia l  informat ion or Customer data.  Brand Inf luencers 
should retain documents containing such informat ion for only as long as necessary to 
complete the t ransact ion.  Brand Inf luencers should dispose of  any paper or electronic 
record containing Customer data and other conf ident ia l  informat ion af ter  use by taking 
al l  reasonable steps to destroy the informat ion by:  (A) shredding; (B) permanent ly 
erasing and delet ing;  or  (C) otherwise modify ing the Customer data and other 
conf ident ia l  informat ion in those records to make i t   i l legible,  un-reconstruct ib le,  and 
indecipherable through any means.
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Unless otherwise speci f ied by law, Brand Inf luencers have the r ight  to 
cancel  a purchase within three (3) days f rom the date of  sale and receive 
fu l l  refund. One copy of  revi ta l  U receipt  must be given to the Customer.  In 
addi t ion,  Brand Inf luencers must inform Customers of  the three (3) day 
r ight  to cancel  at  any t ime the Customer purchases products.
Refund upon a Brand Inf luencer ’s Terminat ion.  A Brand Inf luencer whose 
business relat ionship wi th revi ta l  U is terminated voluntar i ly  or  
involuntar i ly  has the r ight  to return for  repurchase on commercial ly 
reasonable terms, current ly marketable inventory,  including product,  revi ta l  
U produced promot ional  mater ia ls and sales aids in possession of  the 
Brand Inf luencer.  For purposes hereof,  “ reasonable commercial  terms” 
shal l  mean the repurchase of  current ly marketable inventory which is st i l l  
in i ts or ig inal  packaging and purchased within twelve (12) months f rom the 
Brand Inf luencer ’s date of  purchase at  not  less than ninety percent (90%) 
of  the Brand Inf luencer ’s or ig inal  net  cost  less shipping fees, appropr iate 
set-offs and legal  c la ims, i f  any.  In addi t ion,  for  purposes of  th is sect ion,  
products shal l  not  be considered “current ly marketable” i f  returned for 
repurchase af ter  the product ’s or sales aids’ commercial ly reasonable 
usable or shel f  l i fe per iod has passed; nor shal l  products or sales aids be 
considered “current ly marketable” i f  revi ta l  U clear ly discloses to the Brand 
Inf luencer pr ior  to purchase that the products or sales aids are seasonal ,  
d iscont inued, or special  promot ions and are not subject  to the repurchase 
obl igat ion.  In addi t ion,  any product purchased from revi ta l  U on a 
month-to-month basis (such as the U Off ice Pro websi te subscr ipt ion) wi l l  
be deemed used and nonrefundable on the f i rst  day af ter  each bi l l ing 
charge that month.
State Law. Where any state may require a di fferent buy back pol icy than 
revi ta l  U, that  state’s buyback pol icy wi l l  apply.  The fol lowing only appl ies 
to Brand Inf luencers who are residents of  the states l is ted below and are in 
addi t ion to the refund pol icy set  for th in the Pol ic ies:  

Brand Inf luencers shal l  provide indiv iduals the opt ion to terminate any further 
communicat ion and wi l l  ensure communicat ions are terminated in a t imely manner when 
any request to cease communicat ions is received. Brand Inf luencers are required to 
abide by al l  appl icable laws and regulat ions regarding electronic,  te lephonic or wr i t ten 
communicat ions and shal l  not  conduct such act iv i t ies in any market where such 
act iv i t ies are prohibi ted by law.

9.21 –  Right to Cancel

(a)

(b)

(c)

9.20 – Claims and Warrant ies 

BRAND INFLUENCERS MAY MAKE NO CLAIM, REPRESENTATION OR WARRANTY 
CONCERNING ANY PRODUCT OF REVITAL U, EXCEPT THOSE EXPRESSLY 
APPROVED IN WRITING BY REVTIAL U OR CONTAINED IN COMPANY MATERIALS.
EXCEPT AS EXPRESSLY STATED HEREIN. REVITAL U MAKES NO WARRANTY OR 
REPRESENTATION, EXPRESS OR IMPLIED, AS TO THE MERCHANTABILITY, FITNESS 
FOR A PARTICULAR PURPOSE, WORKMANSHIP OR ANY OTHER WARRANTY 
ARISING BY LAW, STATUTE, USAGE OF TRADE OR COURSE OF DEALING 
CONCERNING ANY PRODUCT OR SERVICE PURCHASED FROM OR THROUGH 
REVITAL U TO THE MAXIMUM EXTENT PERMITTED BY APPLICABLE LAW. 
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In Georgia:  revi ta l  U wi l l  repurchase al l  unencumbered products,  sales aids,  
l i terature,  and promot ional  i tems, which are in a reasonably resalable or 
reusable condi t ion and which, were acquired by the Brand Inf luencer f rom 
revi ta l  U. The repurchase shal l  be at  a pr ice not less than ninety percent 
(90%) of  the or ig inal  net  cost  to the Brand Inf luencer of  the goods being 
returned. For purposes of  th is paragraph, “or ig inal  net  cost”  means the 
amount actual ly paid by the Brand Inf luencer for  the goods, less any 
considerat ion received by the Brand Inf luencer for  purchase of  the goods 
that is at t r ibutable to the speci f ic  goods being returned. Goods shal l  be 
deemed “resalable or reusable” i f  the goods are in an unused, commercial ly 
resalable condi t ion at  the t ime the goods are returned to revi ta l  U. Goods 
which are no longer marketed by revi ta l  U shal l  be deemed “resalable or 
reusable” i f  the goods are in an unused, commercial ly resalable condi t ion 
and are returned to revi ta l  U within one (1) year f rom the date revi ta l  U 
discont inued market ing the goods; provided, however,  the goods which are 
no longer marketed shal l  be deemed not “resalable or reusable” i f  the goods 
are sold to Brand Inf luencer as non-returnable,  d iscont inued, or seasonable 
i tems and the non-returable,  d iscont inued, or seasonable nature of  the goods 
was clear ly disclosed to the Brand Inf luencer seeking to return goods pr ior  
to the purchase of  the the purchase of  the goods by the Brand Inf luencer.

In Maryland: revi ta l  U wi l l  repurchase products that  are in resalable condi t ion 
at  the pr ice actual ly paid by the Brand Inf luencer for  the products being 
returned within three (3) months of  purchase.
In Massachusetts and Wyoming: revi ta l  U wi l l  ( i )  repurchase al l  
unencumbered products in a resalable condi t ion then in the possession of  
the Brand Inf luencer at  a pr ice of  not  less than ninety percent (90%) of  the 
or ig inal  net  cost  to the Brand Inf luencer returning such goods taking into 
account any  sales made by or through such Brand Inf luencer pr ior  to 
not i f icat ion to revi ta l  U of  the elect ion to cancel ,  ( i i )  repay ninety percent 
(90%) of  the or ig inal  net  cost  of  any product provided to Brand Inf luencer,  
and ( i i i )  refund ninety percent (90%) of  any other considerat ion Brand 
Inf luencer paid to revi ta l  U in order to part ic ipate in the market ing program.
In Louis iana: revi ta l  U wi l l  repurchase al l  or  part  of  any product that  is  in a 
resalable condi t ion ( i )  at  n inety percent (90%) of  the or ig inal  net  cost  to the 
Brand Inf luencer,  and ( i i )  repay ninety percent (90%) of  the or ig inal  net  cost  
of  any product provided to Brand Inf luencer,  and ( i i i )  refund ninety percent 
(90%) of  any other considerat ion Brand Inf luencer paid to revi ta l  U in order 
to part ic ipate in the market ing program. 
In Montana: Brand Inf luencers who are residents of  Montana who cancel  
their  part ic ipat ion in revi ta l  U within Fi f teen (15) days are ent i t led to a one 
hundred percent (100%) refund of  any considerat ion given to part ic ipate in 
revi ta l  U. Upon the request of  a Montana Brand Inf luencer who decides to 
terminate part ic ipat ion in revi ta l  U, revi ta l  U wi l l  repurchase, at  not  less than 
ninety percent (90%) of  the amount paid by the Brand Inf luencer,  any 
current ly marketable goods sold to the resident wi th in twelve (12) months of  
the request that  have not been resold or consumed by the resident.  I f  
d isclosed to the Montana Brand Inf luencer at  the t ime of  purchase goods are 
not considered current ly marketable i f  the goods have been consumed 
rendered or i f  the goods are seasonal ,  d iscont inued, or special  promot ional  
i tems. Sales plan or operat ion promot ional  mater ia ls,  sales aids,  and sales 
k i ts are subject  to th is refund provis ion i f  they are a required purchase for 
the Montana Brand Inf luencer or i f  the Brand Inf luencer has received or may 
receive a f inancial  benef i t  f rom their  purchase. 
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Accept del ivery.
Before the dr iver leaves, note on the del ivery receipt  the number of  boxes 
that appear to be damaged and require the dr iver to acknowledge the 
damage in wr i t ing.
Save the damaged products or boxes for inspect ion by the shipping agent
Contact  revi ta l  U’s Brand Inf luencer Services to arrange for a replacment 
order to be shipped and a damaged goods claim f i led.  Send pictures of  the 
damaged product to revi ta lU Support  (support@revi ta lu.com).  

A Brand Inf luencer or Retai l /Preferred Customer not i f ies revi ta l  U within 
f ive (5) days of  receipt  of  order;
A copy of  the shipping or packing sl ip shal l  be enclosed by the Brand 
Inf luencer or Retai l /Preferred Customer;  and
Products shal l  be returned in or ig inal  containers and shal l  be packed 
proper ly to prevent damage in return shipment.    

i .
i i .

i i i .
iv.

10.1 – Shipping and Handl ing

I t  is  the order ing Brand Inf luencer ’s/Retai l /Preferred Customers sole responsibi l i ty  to 
indicate (a) the method and means of  shipping and (b) the dest inat ion address.  

The shipping company is responsible for  any damages that occur af ter  i t  takes physical  
custody of  the products.  Therefore,  i t  is  important that  the damage is reported prompt ly 
in order to al low revi ta l  U to f i le c la im with the shipper.   The purchaser of  revi ta l  U 
products who receives damaged goods shal l :  

SECTION 10: Shipping

i .

i i .

i i i .

10.3 – Inaccurate Del ivery 

Revi ta l  U wi l l  bear no faul t  or  responsibi l i ty  for  a product shipped to the wrong address 
as a resul t  of  the Brand Inf luencer ’s or Customers inputt ing a wrong address.  Any 
charges incurred by revi ta l  U for the return of  the shipment wi l l  be passed on to the 
Brand Inf luencer or Customer.

10.4 – Refused Shipments

Should a Brand Inf luencer refuse del ivery on any order placed with revi ta l  U, revi ta l  U 
shal l  have the r ight  to place the Brand Inf luencer in suspension pending resolut ion of  
the refused del ivery.  Nei ther a Brand Inf luencer nor a Retai l /Preferred Customer shal l  
refuse any shipment f rom revi ta l  U unless pr ior  approval  f rom revi ta l  U has been 
received. Should the receiv ing party of  any order shipped from revi ta l  U refuse to accept 
del ivery and the shipment is returned to revi ta l  U, the order ing Brand Inf luencer ’s status 
wi l l  be suspended pending resolut ion of  the del ivery refusal .  Non-accepted del ivery 
charges wi l l  be debi ted to the Brand Inf luencer ’s account.  I f  revi ta l  U determines that a 
val id reason exists for  refusing shipment,  i t  wi l l  instruct  the Brand Inf luencer or 
Retai l /Preferred Customer on the proper procedure for a return.  

I f  a Brand Inf luencer returns products valued at  more than f ive hundred dol lars ($500) 
I f  a product is shipped in error by revi ta l  U, the unordered merchandise may be returned 
at  the revi ta l  U’s expense provide the fol lowing steps are taken: 

10.2 – Damaged Goods or Loss 
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A wri t ten return request shal l  be submit ted,  stat ing the reason for the 
terminat ion,  the reason for the return of  product and/or sales mater ia ls,  and 
accompanied by the or ig inal  proof of  payment and a copy of  the Purchase 
Order Form or packing sl ip.  Product returned without pr ior  author izat ion wi l l  
be returned to the Brand Inf luencer;

package and shipping containers,  wi th proof of  purchase, to revi ta l  U for a fu l l  refund of  
the purchase pr ice minus shipping. The Customer is responsible for  the cost of  return 
shipping. I f  the product was purchased direct ly f rom a Brand Inf luencer,  the Customer 
wi l l  need to return the product and the or ig inal  invoice to the Brand Inf luencer,  who wi l l  
refund the product purchase pr ice to the Customer.

In order to process a return,  The Retai l  or  Preferred Customer is required to contact  
revi ta l  U to obtain a Return Merchandise Author izat ion (RMA) Number.  This number 
must be wr i t ten on the outside of  the shipping box. I f  a package is returned without an 
RMA Number,  the refund may be delayed or refused. An RMA Number is val id for  ten 
(10) business days.  Returns wi l l  not  be author ized due to the Preferred Order Program

11.2 – Excessive Return Act iv i ty 

for  a refund in any twelve (12) consecut ive month per iod,  the request wi l l  be t reated as 
the Brand Inf luencer ’s voluntary terminat ion of  h is or her Brand Inf luencer Agreement 
and a refund wi l l  be processed as a return of  inventory  upon terminat ion pursuant to the 
sect ion below.

11.3 – Terminat ion Returns

A Brand Inf luencer who terminates their  business relat ionship wi th revi ta l  U has the 
r ight  to return for  repurchase on commercial ly reasonable terms current ly marketable 
inventory,  including revi ta l  U produced promot ional  mater ia ls,  sales aids and ki ts in the 
possession of  the Brand Inf luencer and purchased by the Brand Inf luencer for  resale 
pr ior  to the date of  terminat ion.  For purposes hereof “reasonable commercial  terms” 
shal l  mean the repurchase of  marketable inventory wi th in twelve (12) months f rom the 
Brand Inf luencer ’s date of  purchase at  not  less than ninety percent (90%) of  the Brand 
Inf luencer ’s or ig inal  net  cost  less shipping fees, appropr iate set-offs and legal  c la ims, 
i f  any.  In addi t ion for  purposes of  th is sect ion,  products shal l  not  be considered 
“current ly marketable” i f  returned for repurchase af ter  the products commercial ly 
reasonable usable or shel f  l i fe per iod has passed (shel f  l i fe wi l l  be deemed to have 
passed i f  the product package has been opened);  nor shal l  products be considered 
“current ly marketable” i f  revi ta l  U clear ly discloses to the Brand Inf luencer pr ior  to 
purchase that the products are seasonal ,  d iscont inued, or special  promot ional  products 
and are not subject  to the repurchase obl igat ion.  revi ta l  U wi l l  not  issue a refund nor 
replace any product previously cert i f ied as having been sold under the seventy percent 
(70%) rule.  No refunds wi l l  be issued unless a Brand Inf luencer is in str ict  compl iance 
with the procedures contained herein:

i .

SECTION 11: Returns

11.1 – Customer Guarantee 

revi ta l  U offers a 30-day money-back guarantee to al l  Retai l  Product Customers f rom the 
date of  purchase in the system. I f  a Customer is dissat isf ied wi th any of  revi ta l  U’s 
products for  any reason, then the Customer may return that  product in i ts or ig inal  
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revi ta l  U wi l l  provide the Brand Inf luencer wi th a return author izat ion number,  
and wi l l  instruct  the Brand Inf luencer where to ship the product for  inventory 
ver i f icat ion.  Upon receipt  and inspect ion of  the return,revi ta l  U wi l l  process the 
appropr iate refund for payment;  and
The Brand Inf luencer shal l  pay for  the cost of  return shipping.
Al l  commissions, overr ides and bonuses paid to a terminated Brand Inf luencer 
as a resul t  of  any product returned upon terminat ion shal l  be repaid to revi ta l  
U. revi ta l  U may deduct such amounts f rom any commissions or other amounts
owed to the Brand Inf luencer.  Al l  commissions, overr ides,  and/or bonuses paid
to a Brand Inf luencer ’s upl ine on a returned product shal l  be deducted or
repaid to the upl ine Brand Inf luencer.

i i .

i i i .
iv.

SECTION 12: Commissions

12.1 – El ig ib i l i ty  for  Commissions

Al l  Brand Inf luencers must be act ive and qual i f ied in accordance with the revi ta l  U 
Compensat ion Plan in order to receive any commissions, bonuses and other 
compensat ion.  Qual i f icat ion and el ig ib i l i ty  requirements are contained in the revi ta l  U 
Compensat ion Plan. revi ta l  U may change any port ion of  the revi ta l  U Compensat ion 
Plan, including, wi thout l imi tat ion,  commission percentages, commission structure,  
bonuses and/or any other form of compensat ion at  i ts  opt ion and in i ts sole discret ion.  
For c lar i ty,  no personal  purchases are required to maintain act ive status.  Commissions 
are paid ONLY on the sale of  revi ta l  U products.  No Commissions are paid on the 
purchase of  a Brand Inf luencer enrol lment or for  Sponsor ing Brand Inf luencers.  

12.2 – Offset  of  Commissions

Any commissions or bonuses earned and paid on products returned is the obl igat ion of  
and shal l  be repaid to revi ta l  U by the Brand Inf luencer or ig inal ly paid such commissions 
or bonuses. revi ta l  U has the r ight  to offset  such amounts against  future commissions 
and other bonuses paid or owed to the Brand Inf luencer and the Brand Inf luencer ’s 
upl ine who part ic ipated in an overr ide.  

12.3 – Business Reports

A monthly organizat ional  and business summary report ,  including the number of  
sponsored Brand Inf luencers and product Customers,  is  included at  no extra addi t ional  
cost  wi th the business subscr ipt ion.  Each Brand Inf luencer acknowledges the Report  is  
propr ietary and conf ident ia l  to revi ta l  U and is t ransmit ted to the Brand Inf luencer in 
str ictest  conf idence. Brand Inf luencer agrees he or she wi l l  not  use, copy or distr ibute 
the Report  other than for the benef i t  of  revi ta l  U and for the purpose of  operat ing his or 
her Brand Inf luencer business. Each Brand Inf luencer acknowledges the Report  may 
contain informat ion concerning the Brand Inf luencer,  including, but not l imi ted, to his or 
her name, address,  phone number,  products and earnings, and by execut ing the 
Agreement,  consents to the disseminat ion of  the Report .  

12.4 – Commission and Bonus Qual i f icat ions 
A Brand Inf luencer must be in good standing and in compl iance with the revi ta l  U P&Ps 
to qual i fy for  Commissions and Bonuses. 
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revi ta l  U does not advance cash or any port ion of  Commissions /  Bonuses 
relat ing to:  cash pr izes,  cash payouts,  t r ip programs or contests,  etc.
Calendar per iod:  A business week refers to the t ime per iod beginning at  
12:00 A.M. Central  Standard Time (CST) Saturday and ending on the 
fol lowing Fr iday at  11:59 P.M. Central  Time (CST).  A business month refers 
to the t ime per iod beginning at  12:00 A.M. Central  Standard Time (CST) on 
the f i rst  (1st)  day of  the month and extending unt i l  11:59 P.M. Central  
Standard Time (CST),  on the last  calendar day of  the month;  returned 
product(s)  wi l l  have the corresponding month.

Retai l  Commissions, new customer Bonuses, are weekly bonuses paid to 
Brand Inf luencers who enrol l  a minimum amount of  total  customers,  wi th in 
30 days, to receive one-t ime bonuses of  up to $500.

As long as a Brand Inf luencer compl ies wi th the terms of  the Brand Inf luencer 
Agreement,  revi ta l  U shal l  pay Commissions and Bonuses to such Brand Inf luencer in 
accordance with the Compensat ion Plan. The minimum amount for  which Revi ta l  U wi l l  
issue a commission payment is ten dol lars ($10).  I f  a Brand Inf luencer ’s Commissions 
and Bonuses for the per iod do not equal  or  exceed ten dol lars ($10),  revi ta l  U wi l l  
accrue the Commissions and Bonuses unt i l  they total  ten dol lars ($10).  Payment wi l l  be 
issued once ten dol lars ($10) have been accrued. 

Notwithstanding the foregoing, al l  Commissions owed a Brand Inf luencer regardless of  
the amount accrued, wi l l  be paid at  the end of  each f iscal  year or upon the Terminat ion 
of  a Brand Inf luencer ’s business.

A Brand Inf luencer must be Act ive,  Qual i f ied,  El ig ib le and in good standing to be el ig ib le 
for  Commissions and Bonuses. Please refer to the Compensat ion Plan for detai ls.

A Brand Inf luencer 's Commissions and Bonuses const i tute the ent i re considerat ion for  
the Brand Inf luencer 's effor ts in generat ing sales and al l  act iv i t ies related to generat ing 
sales ( including the bui ld ing and Coaching of  a Team organizat ion).  

Commissions, Overr ides and Bonuses wi l l  be calculated by the f i f teenth (15th) of  each 
month,  for  the month pr ior.  I f  the f i f teenth (15th) fa l ls  on a legal  hol iday or weekend, 
Commissions, Overr ides and Bonuses wi l l  be calculated pr ior  to the next regular ly 
scheduled business day.

(a)

(b)

i .

12.6 – Weekly Commissions

revi ta l  U pays commissions via Hyperwal let .  Hyperwal let  offers a secure solut ion for  
gett ing commissions paid on the same day commissions are processed. The Brand 
Inf luencer 's weekly and monthly commissions wi l l  be deposi ted direct ly into th is FDIC 
insured account.  As a courtesy,  the Brand Inf luencer has an opt ion of  receiv ing a revi ta l  
U branded Visa debi t  card l inked to her or his account.  

12.5 – Commission Payout

revi ta l  U pays commissions via Hyperwal let .  Hyperwal let  offers a secure solut ion for  
gett ing commissions paid on the same day commissions are processed. The Brand 
Inf luencer 's weekly and monthly commissions wi l l  be deposi ted direct ly into th is FDIC 
insured account.  As a courtesy,  the Brand Inf luencer has an opt ion of  receiv ing a revi ta l  
U branded Visa debi t  card l inked to her or his account.  
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Leadership Bonuses are weekly bonuses paid to Brand Inf luencers at  the 
Execut ive Brand Inf luencer level  or  above who meet the minimum 
qual i f icat ions of  the level ,  as set  for th on the revi ta l  U Compensat ion 
Plan.Once the new Brand Inf luencer has enrol led the minimum number of  
Customers wi th in the required t ime per iod,  and then Leadership Bonuses 
wi l l  be distr ibuted to appropr iate el ig ib le upl ine Brand Inf luencers.

12.8 – Commission Documentat ion Del ivery 

Al l  documentat ion necessary for  commission and bonus qual i f icat ions must be input,  
received and in pending or act ive status by revi ta l  U by the c lose of  the weekly monthly 
commission per iod.

12.9 – Commission Inquir ies  

Any commission discrepancy must be reported to revi ta l  U in wr i t ing.  revi ta l  U must 
receive al l  commission inquir ies wi th in ninety (90) days of  the commission release date.

12.10 – Reissued Commissions 

Brand Inf luencers must submit  a request in wr i t ing i f  he or she wants a lost  or  missing 
commission reissued, which reissuance may take up to ninety (90) days.

12.11 – Adjustment to Commissions and Bonuses 

Brand Inf luencers’ receive Commissions or Bonuses based on the actual  sales of  
products to Customers.  When a product is returned to revi ta l  U for a refund or is 
repurchased by revi ta l  U, any of  the fo l lowing may occur at  revi ta l  U’s discret ion:  (1)  the 
Commissions, Bonuses or contest  points at t r ibutable to the returned or repurchased 
product(s)  wi l l  be deducted from payments due to the Brand Inf luencer and Upl ine.  
Brand Inf luencers who received Commissions, Bonuses or contest  points on the sales 
of  the refunded product(s) ,  in the month in which the refund is given wi l l  see 
adjustments which wi l l  cont inue every pay per iod thereafter unt i l  the Commission or 
Bonus is recovered (1) contest  points are one (1) t ime deduct ions;  (2) the Brand 
Inf luencer or Upl ine Brand Inf luencers who earned Commissions or Bonuses based on 
the sale of  the refunded amounts wi l l  see an adjustment in their  Personal  Team Volume 
in the next month and al l  subsequent months unt i l  the Commission or Bonus is 
completely recovered; or (3) the Commissions or Bonuses at t r ibutable to the returned or 
repurchased product(s)  may be deducted from any refunds or credi ts to the Brand 
Inf luencer who received the Commissions or Bonuses on the sales of  the refunded 
product(s) .  

12.7 – Monthly Commissions

Monthly commissions are paid to Brand Inf luencers who are act ive and qual i fy wi th in the 
required t ime per iod as set  for th in the revi ta l  U Compensat ion Plan. These payments 
wi l l  be issued on the f i rst  Fr iday af ter  the 15th of  each month.  

i i .
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The Agreement is not on f i le wi th revi ta l  U or is incomplete,  incorrect ly 
f i l led out or not executed;
Improper banking informat ion is provided;
Outdated forms are submit ted to revi ta l  U; or
There are issues in processing Business Inf luencer ’s informat ion;  or
The Business Inf luencer ’s account has been placed on suspension.

i .

i i .
i i i .
iv.
v.

A cert i f ied copy of  the death cert i f icate of  the deceased Brand Inf luencer;
A copy of  the wi l l  set t ing for th provis ions affect ing ownership of  the Brand 
Inf luencer ’s posi t ion wi th proof of  i ts  admission to probate,  or  a cert i f ied copy 
of  a court  order determining heirship;
Cert i f ied Letters Testamentary set t ing for th the name of the personal  Brand 
Inf luencer of  the deceased Brand Inf luencer ’s estate,  dated no more than 
sixty (60) days from the effect ive date of  the t ransfer;
A ful ly completed Sale /  Transfer Packet,  s igned by the personal  Brand   
Inf luencer of  the deceased Brand Inf luencer ’s estate and the transferee; and
A ful ly completed Agreement ent i t led to the Brand Inf luencer posi t ion,s igned 
by the t ransferee.

i .
i i .

i i i .

iv.

v.

12.12 – Commissions Payment Delay 

revi ta l  U is not responsible for  loss of  commissions or delay in payment due to any of  
the fo l lowing:

Subject  to revi ta l  U’s pr ior  review and wri t ten approval ,  which approval  revi ta l  U may 
grant or wi thhold at  i ts  sole opt ion and discret ion,  a Brand Inf luencer may sel l  or  
t ransfer his or her Brand Inf luencer posi t ion to an indiv idual  or  a Business Ent i ty.  A 
“sale” wi l l  be def ined as a change in which the indiv idual  sel l ing the Brand Inf luencer 
posi t ion no longer maintains a f inancial  interest  in the Brand Inf luencer posi t ion upon 
complet ion of  the sale.  A “ t ransfer”  wi l l  be def ined as a change in name and /  or  
ident i f icat ion number,  in a Brand Inf luencer posi t ion in which the indiv idual  t ransferr ing 
the Brand Inf luencer posi t ion st i l l  retains a f inancial  interest  upon complet ion of  the 
t ransfer.  The review and approval  process wi l l  begin when revi ta l  U has received al l  of  
the documentat ion required in accordance with the requirements set  for th in the 
Sale/Transfer form (avai lable f rom Brand Inf luencer Services),  including a payment for  
the appl icable processing fees f rom the Brand Inf luencer who is sel l ing or t ransferr ing 
the posi t ion.

Any Brand Inf luencer desir ing to acquire an interest  in another Brand Inf luencer ’s 
business shal l  f i rst  terminate his/her posi t ion and wait  s ix (6) months before becoming 
el ig ib le for  such a purchase. Al l  such transact ions shal l  be fu l ly disclosed to revi ta l  U 
and are subject  to approval  by an author ized off icer of  revi ta l  U in advance. Except as 
expressly set  for th herein,  a Brand Inf luencer may not sel l ,  assign or otherwise transfer 
a Brand Inf luencer ’s ent i ty (or r ights thereto) to another Brand Inf luencer or to an 
indiv idual  who has an interest  in a Brand Inf luencer ent i ty.

13.2 – Inher i ted Posi t ions 

A Brand Inf luencer ’s posi t ion can be inher i ted.  In order to assign a posi t ion,  which has 
been inher i ted,  a Brand Inf luencer of  the estate of  the deceased Brand Inf luencer must 
provide revi ta l  U with the fo l lowing:

13.1 – Posi t ion Sale/Transfer or Assignment of  revi ta l  U Business 

SECTION 13: Transfer or Sales

30    
v1.0 May .  2018  



i i . A copy of  a l iv ing wi l l  be set t ing for th provis ions affect ing ownership of  the
Brand Inf luencer posi t ion,  or  a cert i f ied copy of  a court  order determining
legal  guardian or t rustee status;  wr i t ten instruct ions f rom the trustee instruct-
ing how the proceeds from the business should be paid;  and a completed
Agreement executed by the t rustee.

Once received and reviewed, revi ta l  U has the sole discret ion and r ight  to approve or 
deny a request for  a t ransfer of  ownership of  the Brand Inf luencer ’s business to the 
designated fami ly member,  legal  guardian or t rustee. 

Dur ing the term of the Agreement,  revi ta l  U may provide Brand Inf luencers conf ident ia l  
informat ion,  including, but not l imi ted to genealogical  and downl ine reports,  Customer 
l is ts and Customer informat ion,  Brand Inf luencer l is ts and informat ion,  business reports,  
commission or sales reports and such other f inancial  and business informat ion,  which 
revi ta l  U may deem as conf ident ia l .  Al l  such informat ion (whether in wr i t ten or electronic 
form) is propr ietary and conf ident ia l  to revi ta l  U and is t ransmit ted to Brand Inf luencers 
in str ictest  conf idence on a “need to know” basis for  use solely in Brand Inf luencers’ 
business with revi ta l  U. To protect  conf ident ia l  informat ion,  Brand Inf luencers must use 
their  best  effor ts to keep such informat ion conf ident ia l  and must not disclose any such 
informat ion to any thi rd party,  d i rect ly,  or  indirect ly;  provide access to any password 
protected sect ion of  the revi ta l  U websi te,  including providing any password to such 
sect ion to any other person or ent i ty.  Brand Inf luencers must not use the informat ion to 
compete wi th revi ta l  U or i ts respect ive aff i l iates or for  any purpose other than 
promot ing revi ta l  U’s program and i ts products including but not l imi ted to recrui t ing a 
revi ta l  U Brand Inf luencer for  any compet ing act iv i t ies,  or  at tempt ing to inf luence or 
induce a Brand Inf luencer,  Preferred Customer or Retai l  Customer,  or  employee of  
revi ta l  U to cease or al ter  h is or her business relat ionship wi th revi ta l  U. Upon 
non-renewal or terminat ion of  the Agreement for  whatever reason, Brand Inf luencers 
must discont inue the use of  such conf ident ia l  informat ion and prompt ly return any 
conf ident ia l  informat ion in their  possession to revi ta l  U. This requirement appl ies 
automat ical ly and is not dependent on demand being made by revi ta l  U. Each Brand 
Inf luencer st ipulates that  i f  he or she violates the terms of  th is  sect ion,  revi ta l  U wi l l  be 
i r reparably harmed and calculat ion of  the fu l l  extent of  revi ta l  U’s damages wi l l  be 
di ff icul t .  Brand Inf luencers therefore st ipulates that   revi ta l  U shal l  be ent i t led to 
immediate temporary,  prel iminary,  and permanent  in junct ive rel ief  against  Brand 
Inf luencer and al l  those act ing in concert  wi th him or her to prevent and enjoin any 
violat ion of  th is sect ion.  This remedy is in addi t ion to any other legal  remedies to which 
revi ta l  U may be ent i t led,  including discipl inary sanct ions under the Agreement and 
recovery of  damages caused by a Brand Inf luencer ’s breach. The provis ions of  th is 
sect ion shal l  survive terminat ion of  the Agreement.

SECTION 14: Conf ident ia l i ty  Agreement 

i .

13.3 – Transfer upon Incapaci tat ion of  a Brand Inf luencer 

Should a Brand Inf luencer become incapaci tated and unable to work his or her business, 
and a fami ly member or legal  guardian wishes to assume operat ing control  of  the Brand 
Inf luencer ’s business, revi ta l  U requires the fo l lowing medical  and legal  documentat ion:

A cert i f ied copy of  medical  documentat ion out l in ing the condi t ion of  the Brand 
Inf luencer and his or her inabi l i ty  to effect ively manage his or her revi ta l  U 
business; and/or
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During the term of the Agreement,  and unless otherwise agreed to by revi ta l  U in wr i t ing,  
revi ta l  U Brand Inf luencers are f ree to part ic ipate in other mult i level ,  d i rect  sales,  
network market ing business ventures or market ing opportuni t ies (col lect ively “Network 
Market ing”) .  However,  dur ing the term of the agreement,  a Brand Inf luencer  may not 
direct ly or indirect ly market,  offer  or  sel l  products or services that compete wi th,  or  are 
s imi lar  to revi ta l  U. Addi t ional ly,  dur ing the term of the Agreement,  Distr ibutors may not 
direct ly or indirect ly recrui t  other revi ta l  U Brand Inf luencers for  any other Network 
Market ing business or opportuni ty (a “Compet ing Act iv i ty”) .  The term “cross-recrui t ”  
means the actual  or  at tempted sponsorship,  sol ic i tat ion,  enrol lment,  encouragement,  or  
effor t  to inf luence in any other way, ei ther direct ly,  indirect ly ( including but not l imi ted 
to the use of  a websi te or social  media),  or  through a th i rd party,  another revi ta l  U Brand 
Inf luencer to enrol l  or  part ic ipate in a Compet ing Act iv i ty.  This conduct const i tutes 
recrui t ing even i f  the Brand Inf luencer ’s act ions are in response to an inquiry or contact  
made by another Brand Inf luencer.  Dur ing the term of the Agreement,  Brand Inf luencers 
are also prohibi ted f rom associat ing their  revi ta l  U business act iv i t ies wi th any 
non-revi ta l  U business opportuni ty,  products,  services,  and other compet ing or 
inappropr iate act iv i t ies.  For example,  Brand Inf luencers whose employment or other 
non-revi ta l  U aff i l iat ions al low them access to informat ion,  such as customer credi t  card 
informat ion or social  insurance numbers are str ict ly prohibi ted f rom using this 
informat ion in connect ion wi th their  revi ta l  U business. For example,  a Brand Inf luencer 
working for a store chain is not al lowed to access Customers’ accounts in order to 
bypass the normal request procedures for revi ta l  U Customers.  In addi t ion,  nei ther a 
Brand Inf luencer nor any member of  h is or her immediate fami ly or any equi ty owner of  
a Brand Inf luencer Business Ent i ty (as def ined in Sect ion 6) may be a revi ta l  U preferred 
vendor or suppl ier  unless expressly author ized in wr i t ing by revi ta l  U.  Brand Inf luencers 
are prohibi ted f rom offer ing revi ta l  U Products or promot ing the revi ta l  U opportuni ty 
and/or Compensat ion Plan in conjunct ion wi th any non-revi ta l  U business plan, 
opportuni ty,  product,  act iv i ty or incent ive.  Brand Inf luencers are s imi lar ly prohibi ted 
f rom offer ing or promot ing any non-revi ta l  U products or business opportuni t ies at  any 
revi ta l  U related meet ing,  seminar,  convent ion,  conference cal l ,  revi ta l  U related 
websi te or social  media page, and other business funct ions.    

SECTION 15: Conf l ic t  of  Interest

15.1 – Cash or Monetary Incent ives

revi ta l  U str ict ly prohibi ts Brand Inf luencers f rom offer ing any cash or f inancial  
incent ives,  promot ions, pr izes,  or  bonuses to their  downl ine or upl ine as a method of  
inf luencing recrui t ing or customer acquis i t ion.  Further,  revi ta l  U prohibi ts the use of  
cash or f inancial  incent ives,  promot ions, pr izes or bonuses for the purpose of  recrui t ing 
new Brand Inf luencers.

16.1 – Voluntary Terminat ion Procedure

The Agreement may be voluntar i ly  terminated by a Brand Inf luencer at  any t ime for any 
reason. The Brand Inf luencer terminat ing the Agreement must submit  a s igned 
terminat ion let ter  to the Compl iance department (compl iance@revi ta lu.com).  
Terminat ion of  the Agreement wi l l  become effect ive upon receipt  by revi ta l  U.

I f  an Agreement has been voluntar i ly  terminated and the Brand Inf luencer chooses to 

SECTION 16: Terminat ion
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16.2 – Involuntary Terminat ion of  the Agreement 

At the sole discret ion of  revi ta l  U, the Agreement may be terminated for any breach of  
the Agreement,  including, but not l imi ted to,  the fo l lowing: 

react ivate wi th in s ix (6) months or less f rom the terminat ion date,  the Brand Inf luencer 
may react ivate his or her or ig inal  posi t ion under his or her or ig inal  Sponsor.

The Brand Inf luencer does not have the opt ion of  start ing a new posi t ion under a new 
Sponsor.  I f  an Agreement has been voluntar i ly  terminated for a per iod greater than six 
(6) months,  the Brand Inf luencer may start  a new posi t ion under a new Sponsor.

Spamming or misrepresent ing any aspect of  any product being offered to a 
Customer;
Fai l ing to renew his or her Brand Inf luencer act ive status as def ined in 
these Pol ic ies;
Fai l ing to comply wi th,  or  any breach or v io lat ion of  any of  the terms or 
provis ions of  the Agreement,  the P&Ps, the revi ta l  U Compensat ion Plan or 
any publ ished revi ta l  U procedure,  guidel ine or direct ive,  as solely 
determined by revi ta l  U;
Fai l ing to earn a commission(s) for  a per iod of  twelve (12) or more 
consecut ive months;
Disparaging revi ta l  U, i ts aff i l iates or suppl iers or i ts Brand Inf luencers;
Cross-recrui t ing,  recrui t ing or sol ic i t ing on behal f  of  a compet i tor  of  revi ta l  
U or engaging in any act iv i ty that  const i tutes a conf l ic t  of  interest  as set  
for th in these P&Ps;
Misrepresent ing revi ta l  U by making claims contrary to revi ta l  U l i terature,  
P&Ps, instruct ions or direct ions;  or
Fai l ing to comply wi th any appl icable local ,  or  federal  law, regulat ion or 
statute.   
 
 

iv.

v.
v i .

v i i .

v i i i .

In the event of  an involuntary terminat ion,  there wi l l  be a pro-rated refund of  a l l  amounts 
paid for  any appl icable Product Pack and websi te purchases. revi ta l  U expressly 
reserves the r ight  to terminate the Agreement at  any t ime. 

16.3 – Appeal

When a decis ion is made to terminate a Brand Inf luencer,  revi ta l  U wi l l  inform the Brand 
Inf luencer in wr i t ing v ia let ter  or  emai l  that  h is or her Agreement is subject  to 
terminat ion effect ive as of  the date of  the wr i t ten not i f icat ion or other speci f ied date.  
The Brand Inf luencer wi l l  have ten (10) days from receipt  of  the not ice to submit  an 
appeal  in wr i t ing v ia let ter  or  emai l  to the proposed terminat ion.  Appeals should be sent 
to compl iance@revi ta lu.com. The fai lure to respond within ten (10) day per iod wi l l  be 
considered acceptance of  the terminat ion.  I f  the Brand Inf luencer f i les a t imely appeal ,  
revi ta l  U wi l l  review the terminat ion,  consider any other appropr iate informat ion and 
not i fy the Brand Inf luencer of  i ts  decis ion,  which wi l l  be made in i ts sole discret ion.  Any 
sanct ion(s) shal l  remain in place dur ing the appeals process. 

The appeal  process is f inal  and not subject  to fur ther review or appeal .  The terminat ion 
wi l l  be effect ive as of  the date stated in the or ig inal  terminat ion not ice.  I f  a Brand 
Inf luencer ’s relat ionship wi th revi ta l  U is terminated for fa i lure on the part  of  the Brand 
Inf luencer to comply wi th any of  the terms or provis ions of  the Agreement,  the P&Ps, the 
revi ta l  U Compensat ion Plan or any publ ished revi ta l  U procedure,  guidel ine or 
direct ive,  he or she may not rejoin revi ta l  U as a Brand Inf luencer in any manner in the 
future.

i .

i i .

i i i .
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Prohibi t ing the Brand Inf luencer f rom holding Brand Inf luencer meet ings or 
events as a Brand Inf luencer of  revi ta l  U or using any of  revi ta l  U’s 
propr ietary marks and/or mater ia ls;
Prohibi t ing the Brand Inf luencer f rom purchasing products f rom revi ta l  U; 
and/or
Prohibi t ing the Brand Inf luencer f rom sponsor ing new Brand 
Inf luencers,  contact ing current Brand Inf luencers or at tending meet ings of  
Brand Inf luencers;
Prohibi t ing the Brand Inf luencer f rom earning commissions or bonuses
Prohibi t ing the Brand Inf luencer f rom part ic ipat ing in any revi ta l  
U-sponsored events or incent ive t r ips;
I f  revi ta l  U, in i ts sole discret ion,  determines that the v io lat ion that caused
the suspension is cont inuing, has not been sat isfactor i ly  resolved, or a new
violat ion involv ing the suspended Brand Inf luencer has occurred, the
suspended Brand Inf luencer may be terminated.

16.4 – Suspension

A Brand Inf luencer may be suspended for v io lat ing the terms of  the Agreement,  which 
includes the P&Ps, the Compensat ion Plan and other documents produced by revi ta l  U. 
When a decis ion is made to suspend a Brand Inf luencer,  revi ta l  U wi l l  inform the Brand 
Inf luencer in wr i t ing v ia let ter  or  emai l  that  the suspension has occurred effect ive as of  

i .

i i .

i i i .

iv.
v.

v i .

Wi l l  lose al l  r ights to his or her posi t ion in the revi ta l  U Compensat ion Plan, 
including al l  future commissions, bonuses and other payments as of  the 
effect ive date of  expirat ion or terminat ion;
Wi l l  lose al l  r ights to purchase or sel l  revi ta l  U products;
Must remove and permanent ly discont inue the use of  the t rademarks,  service 
marks,  t rade names and any signs, labels,  stat ionery or advert is ing referr ing 
to or relat ing to revi ta l  U or i ts aff i l iates’ products,  p lans or programs;
Must cease represent ing himsel f  or  hersel f  as a Brand Inf luencer of  revi ta l  U;
Must take al l  act ion reasonably required by revi ta l  U relat ing to protect ion of  
i ts  conf ident ia l  informat ion and intel lectual  property.

i .

i i .
i i i .

iv.
v.

16.5 – Effect  of  Nonrenewal or Terminat ion 

A Brand Inf luencer may be terminated for v io lat ing the Terms of  the Agreement,  which 
includes these P&Ps, the Compensat ion Plan or any other guidance documents 
produced by revi ta l  U. revi ta l  U may terminate a v io lat ing Brand Inf luencer wi thout 
placing him/her on suspension, in revi ta l  U’s sole discret ion.  When the decis ion is made 
to terminate a Brand Inf luencer,  revi ta l  U wi l l  inform the Brand Inf luencer in wr i t ing v ia 
let ter  or  emai l  at  the address or emai l  in the Brand Inf luencer ’s f i le that  the terminat ion 
has occurred. In the event the Agreement is not renewed or terminated, i t  wi l l  expire and 
the Brand Inf luencer:

the date of  the wr i t ten not i f icat ion,  the reason for the suspension and the steps 
necessary to remove such suspension, i f  any.  The suspension not ice wi l l  be sent to the 
Brand Inf luencer ’s address or emai l  on f i le wi th revi ta l  U pursuant to the not ice 
provis ions contained in these P&Ps. Such suspension may or may not lead to 
terminat ion of  a Brand Inf luencer ’s posi t ion as so determined by revi ta l  U in i ts sole 
discret ion.  I f  the Brand Inf luencer submits an appeal  in wr i t ing ( let ter  or  emai l )  wi th in 
f i f teen (15) days from the date of  the suspension not ice,  revi ta l  U wi l l  review and 
consider the suspension and not i fy the Brand Inf luencer in wr i t ing of  i ts  decis ion wi th in 
th i r ty (30) days from the date of  the suspension not ice.  The decis ion of  revi ta l  U wi l l  be 
f inal  and not subject  to fur ther review or fur ther appeal .  revi ta l  U may take 
certainact ions dur ing the suspension per iod,  including, but not l imi ted to,  the fo l lowing: 
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16.6 – Not i f icat ion of  Upl ine 

revi ta l  U’s compl iance department may contact  the upl ine of  a Brand Inf luencer under 
invest igat ion to inform him or her of  the invest igat ion.  The compl iance department may 
advise of  correct ive or fo l low up act ion f rom the upl ine Brand Inf luencer or his or her 
downl ine and may require evidence that he or she has addressed the issue as 
requested.

16.7 – Reappl icat ion

The acceptance of  any reappl icat ion of  a terminated Brand Inf luencer or the appl icat ion 
of  any fami ly member of  a terminated Brand Inf luencer shal l  be in the sole discret ion of  
revi ta l  U and may be denied.

16.8 – Report ing Pol icy Violat ions 

In the event that  a Brand Inf luencer becomes aware of  a v io lat ion of  the revi ta l  U P&Ps 
by another Brand Inf luencer,  he or she can conf ident ia l ly  not i fy revi ta l  U of  the v io lat ion 
by contact  the compl iance department at  compl iance@revi ta lu.com. 

16.9 – Offset

revi ta l  U has the r ight  to offset  any amounts owed by a Brand Inf luencer to revi ta l  U, 
including, wi thout l imi tat ion,  any indemnity obl igat ion incurred hereunder,  f rom 
commissions or other payments due to the Independent Brand Inf luencer.

17.1 – Intel lectual  Property

revi ta l  U’s name, t rademarks and copyr ighted mater ia ls are owned by revi ta l  U or i ts 
aff i l iates and subsidiar ies,  and revi ta l  U’s business Brand Inf luencers’ name, 
t rademarks and copyr ighted mater ia ls are owned by the respect ive business Brand 
Inf luencers (col lect ively,  the “Propr ietary Marks”) .  The use of  the Propr ietary Marks and 
copyr ighted mater ia ls by Brand Inf luencers must be approved in wr i t ing by revi ta l  U 
pr ior  to use and must be in str ict  compl iance with these P&Ps. Brand Inf luencers are not 
permit ted to use Propr ietary Marks in their  business name, as a domain name or emai l  
address,  on or in connect ion wi th any social  or  business networking si te or in any other 
electronic media or t ransmission without revi ta l  U’s pr ior  wr i t ten consent,  which can be 
withheld in i ts sole discret ion.  Any r ight  to use Propr ietary Marks and copyr ighted 
mater ia ls by a Brand Inf luencer is non-exclusive.  Any and al l  goodwi l l  associated with 
the Propr ietary Marks and copyr ighted mater ia ls ( including goodwi l l  ar is ing f rom the 
Brand Inf luencer ’s use) inures direct ly and exclusively to the benef i t  of  revi ta l  U and/or 
i ts aff i l iates (as appl icable) and is the property of  revi ta l  U and/or i ts aff i l iates (as 
appl icable).  On expirat ion or terminat ion of  the Agreement,  no monetary amount shal l  
be at t r ibutable to any goodwi l l  associated with any Brand Inf luencer ’s use of  the 
Propr ietary Marks or copyr ighted mater ia ls.  

SECTION 17: Intel lectual  Property and Advert is ing Pol ic ies
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17.4 – Development of  Market ing Mater ia ls 

revi ta l  U str ict ly prohibi ts Brand Inf luencer-created market ing mater ia ls.

17.5 – Guidel ines for  Permit ted Advert is ing Mater ia ls

Al l  advert is ing mater ia ls ( i .e.  pr int ,  f lyers,  etc.)  used by Brand Inf luencers for  market ing 
purposes hereunder can be found onl ine in the U Off ice.  These are the ONLY advert is ing 
mater ia ls that  Brand Inf luencers are permit ted to use. Any deviat ion f rom or changes to 
these mater ia ls is str ict ly prohibi ted.  Brand Inf luencers are not permit ted to create their  
own customized advert is ing mater ia ls.  Doing so, wi l l  be considered a breach of  the 
Agreement,  and could lead to al l  appl icable Contracts being nul l  and void due to 
regulatory and legal  issues. 

17.6 – Internet Advert is ing and Sale Pol icy for  Brand Inf luncers 

revi ta l  U prohibi ts the use of  any unapproved onl ine advert is ing to promote the revi ta l  U 
opportuni ty,  any products,  any onl ine v ideo, any revi ta l  U web si te address or 
subdomain of  a revi ta l  U websi te address except as expressly set  for th herein.  Other 
than through a personal  business websi te (as descr ibed below),  Brand Inf luencers are 
prohibi ted f rom using Internet sponsored l inks to take orders or leads for the revi ta l  U 
opportuni ty.  Brand Inf luencers may not promote or sel l  revi ta l  U business opportuni ty,  
or  revi ta l  U products on EBay, Facebook, MySpace, Craig’s List  or  any other business 
or social  networking Internet s i te.

Brand Inf luencers are welcome to use the term Brand Inf luencer for  revi ta l  U in the 
name/descr ipt ion of  var ious social  media s i tes for  their  business. I t  is  prohibi ted to use 
the word “off ic ia l ”  which could imply the s i te belonged to the corporate ent i ty.  I t  is  
prohibi ted to use any permutat ion of  the revi ta l  U name for any si tes l ike Twit ter  or  
others.  

mater ia ls produced by revi ta l  U may be used to advert ise or promote revi ta l  U business, 
whether wr i t ten,  recorded or onl ine.  Advert is ing and market ing mater ia ls are def ined as 
any pr inted, broadcast or onl ine communicat ions including, but not l imi ted to,  
advert isements,  brochures,  v ideos, f lyers,  banners,  presentat ion mater ia ls,  apparel ,  
s ignage, internet,  websi tes,  v ideo blogs, etc.  revi ta l  U promot ional  and advert is ing 
mater ia ls may not be dupl icated or repr inted without the pr ior  wr i t ten permission of  
revi ta l  U. 

17.3 – Advert is ing Prohibi ted for  Customers Sales 

Advert is ing to gather Customers or to sol ic i t  is  str ict ly prohibi ted.  Brand Inf luencers may 
not create any advert isements ( f l iers,  handouts,  emai ls or mater ia ls)  that  even appear 
to sol ic i t  Customers or advert ise pr ices or offers for  product sales.  Brand Inf luencers 
are only permit ted to advert ise the revi ta l  U opportuni ty to potent ia l  future Brand 
Inf luencers as set  for th in these P&Ps. 

17.2 – Advert is ing and Promot ional  Mater ia ls 

revi ta l  U has developed a success system based on proven exper ience and knowledge. 
As such, revi ta l  U has already created market ing mater ia ls and act iv i t ies to fu l ly  support  
the revi ta l  U business. No other market ing mater ia l  or  act iv i t ies are necessary to 
become successful  as a revi ta l  U Brand Inf luencer.Only the promot ional  and advert is ing 
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revi ta lU.com, revi ta lU.co.uk are personal ized onl ine stores that al low Brand Inf luencers 
to market revi ta l  U products on the Internet.  Brand Inf luencers may enrol l  both new 
Customers and new revi ta l  U Brand Inf luencers over their  personal ized si tes.  revi ta l  U 
whol ly owns al l  revi ta l  U si tes addresses, sub-do- mains and domain extensions of  
revi ta l  U Si te web addresses. revi ta l  U Brand Inf luencers are el ig ib le to subscr ibe to the 
Business websi te subscr ipt ion for  a monthly recurr ing fee. revi ta l  U bi l ls  th i r ty (30) days 
in advance for the monthly subscr ipt ion.  Brand Inf luencers may register for  a l l  s i tes f rom 
the revi ta l  U corporate websi te at  www.revi ta lU.com. I f  a Brand Inf luencer wishes to 
cancel  h is or her U Off ice Pro subscr ipt ion,  he or she may do so ( i )  by cal l ing Brand 
Inf luencer Services at  469-270-5533; by submit t ing a t icket request through the Support  
portal  in their  U Off ice;  or  ( i i i )  by emai l ing Brand Inf luencer Services at  
support@revi ta lu.com. revi ta l  U does not provide for pat ia l -month refunds. A U Off ice 
websi te subscr ipt ion may be suspended or terminated af ter  three (3) unsuccessful  
at tempts at  b i l l ing.  I f  a Brand Inf luencer ’s Agreement is not renewed or is terminated or 
suspended, his or her revi ta l  U websi te subscr ipt ion wi l l  be automat ical ly suspended or 
terminated. Addi t ional  pol ic ies about the use of  Brand Inf luencer websi tes are speci f ied 
in the Brand Inf luencer Websi te Terms of  Use Pol icy that  subscr ib ing Brand Inf luencers 
must agree to dur ing the registrat ion process.

In the event of  a voluntary or involuntary terminat ion as a revi ta l  U Brand Inf luencer,  the 
Brand Inf luencer is required to remove al l  references to revi ta l  U from social  networking 
prof i les wi th in ten (10) days. I f  revi ta l  U discovers any non-compl iant  prof i les and/or 
websi tes,  they wi l l  be required to remove the mater ia l  immediately.  Infract ions of  any 
social  media  guidel ine may resul t  in discipl inary act ions up to and including terminat ion 
of  the Brand Inf luencer posi t ion.  

17.8 – Registrat ion wi th Internet Search Engines 

revi ta l  U al lows Brand Inf luencers to place approved advert is ing,  such as sponsored 
l inks through search engines, on the Internet to promote the revi ta l  U opportuni ty.  
However,  sponsored l inks may not contain any revi ta l  U registered trademark,  logos, 
names or copyr ighted mater ia l  and must str ict ly adhere to these P&Ps. Brand 
Inf luencers may register their  revi ta l  U websi te wi th Internet search engines. These 
searches may be l inked only to the Brand Inf luencer ’s revi ta l  U websi tes.  Brand 
Inf luencers may not use any term that is a t rademark,  service mark,  copyr ight  or that  
v io lates any other propr ietary r ight  held by another to register their  revi ta l  U websi tes 
in a search engine. Brand Inf luencers must agree to rules and regulat ions as appl ied by 
indiv idual  search engines. revi ta l  U is not aff i l iated in any way to any search engine with 
which a Brand Inf luencer may be registered. 

17.9 – Linking to revi ta l  U Corporate Si te 

Brand Inf luencers are granted a l imi ted, non-exclusive r ight  to create a hypertext  l ink to 
the web si te found at  ht tp: / /www.revi ta lU.com, provided such l ink does not portray 
revi ta l  U or i ts aff i l iates or any of  their  respect ive products in a fa lse,  misleading, 
derogatory or otherwise defamatory manner.  A Brand Inf luencer cannot create an 
impression that any subdomain on ht tp: / /www.revi ta-  lU.com is part  of  h is or her own or 
other non-revi ta l  U maintained si te.  This l imi ted r ight  may be revoked at  any t ime. 

17.7 – revi ta l  U Business Si tes 
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17.10 – Spamming and Other Prohibi ted Act iv i t ies 

revi ta l  U Brand Inf luencers are str ict ly prohibi ted f rom ut i l iz ing unsol ic i ted bulk emai l  
d istr ibut ions or broadcasts (spamming) or any other emai l  d istr ibut ions that may be 
i l legal  under appl icable federal  or  local  laws, rules or regulat ions,  to market or sel l  
products or to sol ic i t  Customers or new Brand Inf luencers.  Brand Inf luencers shal l  not  
make offers or sol ic i tat ions in the guise of  research, surveys or informal communicat ion.  
Brand Inf luencers may not distr ibute content that  is  unlawful ,  harassing, l ibelous, 
s landerous, abusive,  threatening, harmful ,  vulgar,  obscene or otherwise object ionable 
mater ia l  or  which could give r ise to c iv i l  l iabi l i ty  or  otherwise violate any appl icable 
local ,  federal  or  internat ional  law or regulat ion.

Google AdWords, Frames, f raming techniques or other SEO methods; cannot be used to 
enclose any revi ta l  U trademark,  logo, or propr ietary informat ion,  including the images 
found at  revi ta l  U corporate web si te and the content of  any text  of  the layout or design 
of  any page or form contained on a page, wi thout revi ta l  U express wr i t ten consent.

revi ta l  U is a network market ing company that is focused pr imari ly on relat ionship,  or  
“warm market ing,”  techniques. Brand Inf luencers may not engage in advert is ing or any 
“cold market ing” techniques when sol ic i t ing Customers.  Cold market ing is def ined as 
any promot ional  act iv i ty that  is  geared toward acquir ing Customers on a random basis 
who have no personal ,  business, social  or  acquaintance relat ionship wi th the Brand 
Inf luencer.  Examples of  Cold market ing include, but are not l imi ted to,  mass advert is ing,  
purchased leads, t rade shows, door- to-door sel l ing,  te lemarket ing,  f lyer distr ibut ion,  
auto dialer usage and etc.  Al though Cold market ing techniques are not prohibi ted for  
sol ic i t ing new Brand Inf luencers,  they can be cost ly and ineffect ive and are 
discouraged. Booths of  any k ind are not al lowed for the purpose of  gather ing Brand 
Inf luencers or Customers.

17.12 – Media Interact ions

Al l  TV, radio and pr int  media relat ions effor ts are to be handled solely by revi ta l  U or i ts 
aff i l iates’ publ ic relat ions department.  Brand Inf luencers are prohibi ted f rom ini t iat ing 
contact ,  issuing statements,  making appearances or conduct ing interviews with the 
media in which revi ta l  U and/or i ts aff i l iates are discussed. I f  a member of  the media 
contacts a Brand Inf luencer to discuss any aspect of  revi ta l  U, the Brand Inf luencer 
should direct  that  person, wi thout comment or discussion, to contact  revi ta l  U’s publ ic 
relat ions department.

17.13 – Other Media Advert is ing

revi ta l  U str ict ly prohibi ts al l  Brand Inf luencers (regardless of  status or posi t ion) f rom 
creat ing,  ut i l iz ing or part ic ipat ing in any televis ion and radio broadcasts ( l ive or taped),  
advert isements,  webcasts,  v ideo blogs or any other mass mult i -media forum, for  the 
purpose of  d iscussing any aspect of  revi ta l  U whatsoever.  These forms of  advert is ing 
may also v io late appl icable regulatory rules.  False or misleading advert is ing,  whether 
intent ional  or  accidental ,  can incur heavy f ines f rom regulators,  which more than offset  
any f inancial  gain these forms of  advert is ing are l ikely to generate.  

17.11 – Customer Acquis i t ions and Brand Inf luencer Recrui t ing
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17.14 – Yel low Pages

Use of  revi ta l  U’s name in Yel low Pages telephone number l is t ings is str ict ly prohibi ted.  
A Brand Inf luencer is not permit ted to use revi ta l  U’s name in advert is ing in the White 
or Yel low pages of  the Telephone book. A Brand Inf luencer is not permit ted to l is t  their  
te lephone numbers under the revi ta l  U trade name without f i rst  obtaining pr ior  wr i t ten 
approval  f rom revi ta l  U. I f  approval  is  granted for a l is t ing,  i t  shal l  be stated in the 
fo l lowing manner:  

Jones, Mary 
Independent Brand Inf luencer 
revi ta l  U

17.15 – Imprinted Checks

A Brand Inf luencer is not permit ted to use the revi ta l  U Trade name or any of  i ts  
t rademarks on their  business or personal  checking accounts:  however,  the Brand 
Inf luencer may imprint  business checks as being an Independent Brand Inf luencer of  
revi ta l  U. 

17.16 – Imprinted Business Cards or Letterheads

A Brand Inf luencer is not permit ted to “create” their  own stat ionary,  business cards or 
let terhead graphics i f  revi ta l  U’s t rade name and/or t rademarks are used. Only approved 
revi ta l  U graphics and wording are permit ted and let terhead shal l  be ordered ei ther f rom 
revi ta l  U direct ly or f rom revi ta l  U approved vendor.

17.17 – Translat ions Prohibi ted

revi ta l  U str ict ly prohibi ts Brand Inf luencers f rom translat ing any and al l  revi ta l  U related 
mater ia ls f rom Engl ish into other languages. 

17.18 – Right to Use Likeness 

By execut ing the Agreement,  each Brand Inf luencer grants to revi ta l  U and i ts aff i l iates 
and agents the absolute,  perpetual  and worldwide r ight  and l icense to use, to record,  
photograph, publ ish,  reproduce, advert ise,  d isplay,  edi t ,  and sel l  in any manner for  a l l  
purposes, his or her name, photograph, l ikeness, voice test imony, biographical  
informat ion,  image and other informat ion related to Brand Inf luencer ’s business with 
revi ta l  U   (col lect ively the “Likeness”)  in market ing,  promot ional ,  advert is ing and 
training mater ia ls,  whether in pr int ,  radio or te levis ion broadcasts ( including cable and 
satel l i te t ransmissions) audio and videotapes on the Internet or in media (“Publ ic i ty 
Mater ia ls”)  for  an unl imited number of  t imes, wi thout compensat ion,  in perpetui ty.  Each 
Brand Inf luencer waives any r ight  to inspect or approve any Publ ic i ty Mater ia ls,  
including or accompanying his or her Likeness. Each Brand Inf luencer fur ther releases 
revi ta l  U from any l iabi l i ty  or  obl igat ion that may ar ise as a resul t  of  the use of  h is or her 
Likeness, including without l imi tat ion,  c la ims for invasion of  pr ivacy,  infr ingement of  
r ight  of  publ ic i ty and defamat ion ( including l ibel  and slander) .  A Brand Inf luencer may 
withdraw his or her author izat ion of  any use of  h is or her Likeness that has not been 
publ ic ized by providing wr i t ten not ice to revi ta l  U. Brand Inf luencers agree that any 
informat ion given by Brand Inf luencer,  including his or her test imonial ,  is  t rue and 
accurate.  
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SECTION 18: Legal

18.1 –  Compl iance

These P&Ps are guidel ines for  revi ta l  U and al l  Brand Inf luencers and serve to protect  
the r ights of  both part ies.  Execut ion of  the Agreement is evidence of  the Brand 
Inf luencer ’s acceptance and agreement to comply wi th these P&Ps.

I f  a dispute between or among revi ta l  U and any Brand Inf luencer(s)  ar ises out of  or  is  
re lated to these P&Ps, the provis ion of  products by revi ta l  U or any agreement between 
revi ta l  U and a Brand Inf luencer ( including without l imi tat ion,  ( i )  any payment to a Brand 
Inf luencer pursuant to such Brand Inf luencer ’s Agreement or the revi ta l  U’s Compensa-
t ion Plan, or ( i i )  the relat ionships which resul t  f rom such agreement) ,  the part ies to the 
dispute wi l l  meet and negot iate in good fai th to at tempt to resolve the dispute.  I f ,  af ter  
at  least  th i r ty (30) calendar days fol lowing the date,  one party has sent wr i t ten not ice of  
the dispute to the other party,  the dispute is not resolved, and i f  any party wishes to 
pursue the dispute,  i t  wi l l  be submit ted to arbi t rat ion as set  for th below. In no event may 
arbi t rat ion be in i t iated more than one (1) year fo l lowing the sending of  wr i t ten not ice of  
the dispute.

18.3 – Arbi t rat ion 

Brand Inf luencers agree that,  except as set  for th herein any claim, dispute 
or other di fference between Brand Inf luencers and revi ta l  U or among 
Brand Inf luencers and revi ta l  U wi l l  be exclusively resolved by binding 
arbi t rat ion pursuant to the Commercial  Arbi t rat ion Rules of  the American 
Arbi t rat ion Associat ion ( the “Rules”)  and the United States Arbi t rat ion Act,  
9 U. S. C. Sect ions 1-16 ( the “Act”) ,  wi th arbi t rat ion to occur at  Plano, 
Texas. This paragraph wi l l  control  over any conf l ic t  between this paragraph 
and the Act or the Rules.  The part ies agree that the arbi t rator wi l l  have the 
pr imary power to decide any quest ion about the arbi t rabi l i ty  of  any c la im, 
dispute or other di fference between them. The arbi t rator may award, in 
addi t ion to declaratory rel ief ,  prel iminary and permanent in junct ive rel ief  
and actual  damages. The arbi t rator wi l l  not  have the author i ty to award 
at torneys’ fees,  costs,  or  economic,  consequent ia l ,  puni t ive,  exemplary or 
incidental  damages, except that  the arbi t rator may award to revi ta l  U such 
rel ief  in a proceeding brought by revi ta l  U against  a Brand Inf luencer for  
s lamming customers.  Each party wi l l  bear the expense of  i ts  own at torney’s 
fees.  The decis ion of  the arbi t rator may be enforced in any court  of  
competent jur isdict ion.
Notwithstanding the foregoing, the arbi t rator shal l  have no jur isdict ion over 
disputes relat ing to the ownership,  val id i ty,  use or registrat ion of  any mark,  
copyr ight ,  or  other intel lectual  property or propr ietary or conf ident ia l  
informat ion of  revi ta l  U without revi ta l  U’s pr ior  wr i t ten consent.  revi ta l  U 
may seek any appl icable remedy in any appl icable forum with respect to 
these disputes.

i .

i i .

18.2 –  Dispute Resolut ion 
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Nothing in th is rule shal l  prevent revi ta l  U from apply ing to and obtaining 
from any court  having jur isdict ion a wr i t  of  at tachment,  a temporary 
in junct ion,  prel iminary in junct ion and/or other in junct ive or emergency 
rel ief  avai lable to safeguard and protect  revi ta l  U’s interests pr ior  to the 
f i l ing of  or  dur ing or fo l lowing any arbi t rat ion of  other proceeding or 
pending the handing down of  a decis ion or award in connect ion wi th any 
arbi t rat ion or other proceeding.

Nothing in th is rule shal l  prevent revi ta l  U from terminat ing the Agreement 
or f rom apply ing to and obtaining from any court  having jur isdict ion a wr i t  
of  at tachment,  a temporary in junct ion,  prel iminary in junct ion and/or other 
in junct ive or emergency rel ief  avai lable to safeguard and protect  revi ta l  U’s 
interests pr ior  to the f i l ing of  or  dur ing or fo l lowing any arbi t rat ion or other 
proceeding or pending the handing down of  a decis ion or award in 
connect ion wi th any arbi t rat ion or other proceeding. interests pr ior  to the 
f i l ing of  or  dur ing or fo l lowing any arbi t rat ion or other proceeding or 
pending the handing down of  a decis ion or award in connect ion wi th any 
arbi t rat ion or other proceeding.
Nothing contained herein shal l  be deemed to give the arbi t rator any 
author i ty,  power or r ight  to al ter,  change, amend, modify,  add to,  or  to 
subtract  f rom any of  the provis ions of  the Agreement,  the P&Ps or the 
revi ta l  U Compensat ion Plan.
Any modif icat ion of  th is arbi t rat ion provis ion shal l  not  apply retroact ively to 
any dispute which arose or which revi ta l  U had not ice before the date of  
modif icat ion.

i i i .

v i .

v.

iv.

As part  of  the considerat ion exchanged for the opportuni ty of  being a Brand Inf luencer,  
a l l  part ies expressly waive and disclaim any r ight  to br ing any claim in any and al l  
forums as a c lass act ion.  No party may serve as a c lass Brand Inf luencer or a member 
of  a c lass in l i t igat ion adverse to another Brand Inf lu-  encer,  revi ta l  U or any of  their  
aff i l iates.Compensat ion Plan or the Agreement;  or  ( i i i )  v io lat ion of  or  fa i lure to comply 
wi th any appl icable federal ,  provincial ,  terr i tor ia l  or  local  law or regulat ion.  

18.5 – Indemnity 

Each Brand Inf luencer agrees to indemnify and hold revi ta l  U and i ts aff i l iates,  and their  
respect ive off icers,  d i rectors,  shareholders and employees ( the “ Indemnif ied Part ies”) ,  
jo int ly and several ly,  harmless f rom and against  any and al l  a l leged claims, damages, 
expenses, f ines or penal t ies,  including any lawyers’ fees,  ar is ing out of  h is or her ( i )  
act iv i t ies as a Brand Inf luencer including, wi thout l imi tat ion,  any unauthor ized 
representat ions,  prohibi ted conduct at  revi ta l  U events;  ( i i )  breach of  the terms of  these 
P&Ps, the revi ta l  U Compensat ion Plan or the Agreement;  or  ( i i i )  v io lat ion of  or  fa i lure 
to comply wi th any appl icable federal ,  provincial ,  terr i tor ia l  or  local  law or regulat ion.  

18.6 – Limitat ion of  Damages 

TO THE MAXIMUM EXTENT PERMITTED BY LAW, REVITAL U AND ITS AFFILIATES, 
OFFICERS, DIRECTORS, EMPLOYEES AND OTHER BRAND INFLUENCERS SHALL 
NOT BE LIABLE FOR, AND EACH BRAND INFLUENCER HEREBY RELEASES THE 
FOREGOING FROM, AND WAIVES ANY CLAIM FOR DIRECT, INDIRECT, INCIDENTAL, 
SPECIAL, CONSEQUENTIAL OR EXEMPLARY DAMAGES (INCLUDING, WITHOUT 

18.4 – Class Act ion 
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LIMITATION, DAMAGES FOR LOSS OF BUSINESS, LOSS OF PROFITS OR 
LITIGATION) WHICH MAY ARISE OUT OF ANY CLAIM WHATSOEVER RELATING TO 
REVITAL U’S OR ANY AFFILIATES’ PERFORMANCE, NON-PERFORMANCE, ACT OR 
OMISSION WITH RESPECT TO THE BUSINESS RELATIONSHIP, USE OR MISUSE OF 
ITS PRODUCTS OR OTHER MATTERS BETWEEN ANY BRAND INFLUENCER AND 
REVITAL U, WHETHER BASED ON BREACH OF CONTRACT, BREACH OF WARRANT, 
TORT (INCLUDING, WITHOUT LIMITATION, NEGLIGENCE) OR STRICT LIABILITY, OR 
OTHERWISE, EVEN IF ADVISED OF THE POSSIBILITY OF SUCH DAMAGES. 

18.7 – Amendments 

revi ta l  U reserves the r ight  to amend i ts P&Ps, the terms of  the Agreement,  the revi ta l  
U Compensat ion Plan, company mater ia ls,  program and pr ices for  product,  f rom t ime to 
t ime, in i ts sole discret ion,  which modif icat ions shal l  become a binding part  of  th is 
Agreement.  Such amendments shal l  be publ ished on the revi ta l  U corporate websi te or 
by other means determined by revi ta l  U and shal l  become effect ive th i r ty (30) days af ter  
publ icat ion.  A Brand Inf luencer ’s cont inued acceptance of  commissions or bonuses shal l  
const i tute his or her acceptance of  any and al l  amendments.  

18.8 – Severabi l i ty   

I f  under any appl icable law or rule of  any appl icable jur isdict ion,  any provis ion of  the 
Agreement,  the P&Ps or the revi ta l  U Compensat ion Plan is held to be inval id or 
unenforceable,  the remainder of  the Agreement wi l l  be interpreted as best to effect  the 
intent of  the part ies hereto.  The remaining provis ions of  the Agreement,  the P&Ps or the 
revi ta l  U Compensat ion Plan, as the case may be, shal l  remain in fu l l  force and effect  
and shal l  not  be affected by the i l legal ,  inval id or unenforceable provis ion or by i ts 
severance from the Agreement,  the P&Ps or the revi ta l  U Compensat ion Plan.

18.9 – Force Majeure

revi ta l  U shal l  not  be responsible for  delays or fa i lure in performance caused by 
i rcumstances beyond a party ’s control ,  such as acts of  terror ism, natural  d isasters,  
str ikes,  labor di ff icul t ies,  f i re,  war,  acts or omissions of  th i rd part ies,  d isrupt ions in 
communicat ion systems, government decrees or orders or curtai lment of  a party ’s usual  
source of  supply.

18.10 – Waiver

No fai lure or delay of  revi ta l  U to exercise any power or r ight  under th is Agreement or 
to insist  upon str ict  compl iance by a Brand Inf luencer wi th any obl igat ion or provis ion 
shal l  const i tute a waiver of  the revi ta l  U’s r ight  to demand exact compl iance therewith.  
Waiver by revi ta l  U can be effect ive only in wr i t ing by an author ized off icer of  the revi ta l  
U. The waiver by revi ta l  U of  any provis ion or breach of  any provis ion of  th is Agreement
must be in wr i t ing and a speci f ic  wr i t ten waiver shal l  not  const i tute a cont inuing waiver
of  any subsequent breach of  the same or a di fferent provis ion or for  the same or
di fferent Brand Inf luencer.

18.11 – Recordkeeping 

revi ta l  U encourages Brand Inf luencers to keep complete and accurate records of  a l l  
their  business deal ings.
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Governing Law

The Agreement and these P&Ps shal l  be governed by the laws of  the State of  Texas and 
the jur isdict ion of  a l l  c la ims ar is ing hereunder shal l  be in the County of  Dal las,  the State 
of  Texas.

Ent i re Agreement

These P&Ps are incorporated into the Agreement along with the Compensat ion Plan, 
and const i tutes the ent i re agreement of  the part ies regarding their  business 
relat ionship.
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